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The Arts Of 


Sponsorship 


Sia, Before commercial tele 
visson programmes come to 
Hritain, can something be done 


to ensure a British approach’? 
Existing Commercial broadcast 
ing uses two techniques, compar 


able to the two broad divisions ol 
salesmanship. One js the “drinks 
and giris, with business as an 
afterthought kind The other 
resembles the foot-in-the-door 
pressure salesman, whose broad 
cast equivalent is the sneak-cosh 
reminder not to forget who 


brings the programme 

A method not yet tred would 
be to show, then end 
itle on the following lines 

This show was sponsored by 
Messrs. Blank who sincerely 
hope viewers wil! be good enough 
to spend a few more minutes 
secing a demonstration of a pro 
duct of which Messrs. Blank 
feel equally proud 

VICTOR STREETER 

Publicity Dept 
R&A Main Lid 
Gardens, S.W.1 


televise a 


48 Grrosvenor 


Allergi ec 'o 
‘Allergic 


self to be 
son 


D. Gough seems him 
under a misapprehen 
when he writes For a 
gentieman to be ‘allergic to 
blondes’ now means he is at 
tracted instead of being repelled 
by their colour type.” 

Actually, “allergi has noth 
ing to do with attraction or repul 
sion. Some people are allergic to 
strawberries and come out in a 
rash whenever they cat them. But 
that does not mean 
like strawberries 
very fond of them 
well-known allergy 


they do not 
they may be 
Hay fever wa 


PURIST 


(Name and address supplied.) 


To The Editor.. 


Wider Research Needed To Show 
Extent Of Direct Mail 


Sim,—-Mr. Silverman rightly 
replied fully to my observations 
on the analysis of advertising ex 
penditure May 1 assure him 
that no defence was necessary 
since My Original letter was not 
ao attack—in fact, | justly praised 
his excellent work 

My letter was solely prompted 
by the way in which some people 
had read the analysis and wrongly 
assumed that direct mail expen 
diture had fallen. I am happy to 
read Mr. Silverman's reply that 
there had undoubtedly been a 
big expansion in direct mail ex 
penditure.” 

In a sincere spirit of helpfu 
ness | venture points which may 
guide us all on a future analysis 

He says, “the smaller national! 
ind trade advertisers were not 
fully represented in the replies 
and we thought for this reason 


IN THIS ISSUE— 
Poster Rates Will Not Rise 
Further If .. . page 105. 


NEXT WEEK’S issue will include 
Direct Mail Forum and a Market 
Survey of Yorkshire. 


the proportion of direct mail was 
on the low side, 1 added 50 per 
cent to cover this factor and also 
the expenditure of the large num 
ber of local shopkeepers and so 
on.” 

This is a significant statement 
He received information from 
only 335 advertisers and he 
added 50 per cent.” Since there 
must be at least 300,000 users of 
direct mail, was SO per cent a 
good guess or would 300 per cent 
be equally factual? Who knows? 

I doubt if any analysis based 
on only 335 advertisers can 
attempt to assess the direct mail 
expenditure of the hundreds of 
thousands of users 

The Advertising Association 
and Mr. Silverman have rendered 
a good service to advertising. Its 
full value will not be realised for 
some years since this was a start 
with the co-operation of only 335 
advertisers 

| hope that, as ADVERTISER'S 
Weeksy has suggested, plans are in 
preparation for the comparative 
but while this one has 
substantial increase in 


analysis 
shown a 


direct mail, We must recognise, 
for the reasons I have given 
that it will need much wider 
research to get anywhere near an 
estumation of the real expenditure 
on this particular form of adver- 
using 


A. EDWARD JONES, 
Chairman, British Direct 
Mai! Advertising Association. 


Mailing Costs And 
Wrong Addresses 


Sin, have read with interest 
the correspondence on direct mail 
costs. An experience of mune sug- 
gests that a much more important 
poimt requiring attenuon by 
addressing agencies is that their 
lists should be reasonably 
accurate, 

Recently I had occasion to cir- 
cularise the kind of target one 
would expect any competent ad- 
dressing agency to cover regularly. 
Ihe agency's conditions of service 
spoke airy of postage returns 
beyond a fractional figure. 1 
checked their addresses in one 
town at random and was shocked 
to find a 20 per cent discrepancy. 
Of 29 names, three firms did not 
exist, and as far as 1 could ascer- 
tain, never had existed; in another 
case there had been no shop of 
the nature concerned for 18 years; 
two were people in other trades, 

Check-up in another town pro- 
duced 40 per cent inaccuracy. 
Later, on collating the envelopes, 
one in every 84 addresses was 
found to be a duplicate 

If the list concerned had been 
in regular use then it makes non- 
sense of the postage refund pro- 
cedure, as, quite evidently, circu- 
lars must for years have been 
sucecessfuly delivered to non- 
existent firms. Clearly, therefore, 
the postage refund clause is quite 


futile: merely misicads unwary 
clients. 
G. F. FARQUHAR-YOUNG, 


The Bradford Dyers’ 
Association Ltd. 


A.A. Conference 
Youth Topic 
Sim,--As an under-35 registered 
to attend the Brighton Confer- 
ence, | was interested to read in 
your April 3 issue that the sub- 
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ject chosen for the under-35 
debate is “That a Career in Ad- 
vertising Tends to Promote a 


Cynical Attitude towards the 
Consumer.” 

I don't know who made the 
choice, but i seems to me that 


the subject has nothing to do with 
the younger generation in par- 
ticular; it is a subject that could 


equally well be discussed by 
over-35s. 

This is a pity, for there are 
some very important subjects 


which are of particular interest 
to under-35s. These include re- 
cruitment for advertising; educa 
tion in advertising—whether, for 
imstance, ut is a good thing that 
both the LLP.A. and the Adver- 
tising Association should hold 
examinations; youth in advertising 

is it given sufficient encourage- 
ment? 

The Brighton Conference has 
been described as a chance for 
the younger generation to voice 
its opinion, but it seems that it 
will not be asked to speak on 
those subjects about which it is 
most concerned. 


TONY WILSON 
10 Northwick Terrace, N.W.8. 


London Agents 
Lead In Darts 

Two London agents are leading in 
the international darts mail-match 
among leading agencies all over the 
world 

Launched by AB Svenska Tele- 
grambyran, Stockholm, Sweden, the 
competition consists of three legs to 
be thrown in March, April and May 
respectively. 

Results of the first leg are: 1, 
Masius & Fergusson, London, and 
J. Walter Thompson, London (tied), 
22nd throw; 3, Crawfords, London, 
and Svenska Telegrambyran, Malmé 
(tied), 26th; 5, Svenska Tele- 
grambyran, Halsingborg, 28th; 6, 
Svenska Telegrambyran, Stockholm, 
3Sth; 7, Adolf Wirz, Zirich (Team 
1), 46th; 8, Adolf Wirz (Team II), 
163rd. 


ORFOLK STUDIO; 


24, BRIDE LANE, LONDON, E.C.4. Tel. CENTRAL 3/72 
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An announcement by: 


F. JOHN ROE LIMITED 
ROE OUTDOOR ADVERTISING LIMITED 


DIRECTORS GRAHAM ROE, DEREK J§. ROE 


As from May Ist Roe Outdoor Advertising Limited commences operation. This is 
a Specialist advertising agency covering poster, sign, transport and point-of-sale 


advertising, display and printing on a comprehensive and nationwide scale. 


For the past few years the Outdoor Advertising Division of F. John Roe Limited, has 
steadily developed and expanded and now handles campaigns for over forty clients. 
The launching of the new Company is a natural consequence of growth and pursues 


our policy of ever strengthening our facilities. 


We would like to thank clients, contractors and friends generally for their interest and 
support and we look forward to a mutually advantageous future, 


ROE FOR OUTDOOR ADVERTISING 


CONSULTATION - PLANNING - DESIGN: PURCHASING SELECTION - INSPECTION - INVOICING 


LONDON MANCHESTER J 


174 New Bond Street, London, W.1 20 St. Ann’s Square, Manchester, 2 a 
Regent 6358 Blackfriars 9786 ‘ 
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It’s never been heavier ! 


Ip the economic pattern of today, more 
money than ever before is coming into the 
aia of the thousands of house- 
ot 
_Wwives who regularly read these A.P. 
Weeklies. Not only are they part of 
the biggest buying section of the 
community —they are also its most active 
buyers of all that a home and family needs. 
Relying on these three Publications for every kind of 
guidance and advice, they will give you their closest attention 
when you advertise in WOMAN’S WORLD, HOME COMPANION and 
WOMAN’S COMPANION. 


WOMAN'S HOME WOMAN'S 
WORLD COMPANION ~ COMPANION 


WEEKLY wee WweeaKLY 


if The combined circulation of these three A.P. Publitations is \ 
OVER 520,000—for only £185 PER PAGE. J 


~\ 


A W BURNETT, Advertisement Director, The Amalgamated Press Ltd. The Fleetway House, Farringdon Street, Lcendon, E.C.4 
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This was the design which won 
for Frank J. Brandt, of the Irish 
Electricity Board's public rela- 
tions department, the 200 guineas 
prize for the best tourist poster 
to be submitted to Fogra Failte 
Irish tourist promotion board 
There were 258 entries 


Speakers For The 
Brighton Debate 


Speakers have been chosen for 
the debate on Friday, May 9, at 
the Advertising Association's 
conference at Brighton. 

The motion “that a career in 
advertising tends to promote a 
cynical attitude towards the con- 
sumer” will be proposed by T. G 
Hartshorne of the advertising de- 
partment, Monsanto Chemicals 
Ltd. and seconded by D. A. 
Souray, account executive, 
Greenly’s Lid. Opposition will 
be by E. C. Mackenzie, director, 
W. S. Crawford Ltd.. seconded 
by P. L. Stobo, director, S. H 
Benson Ltd 

F. P. Bishop, M.P., will be in 
the chair 


Solus Representative 

Among prominent representa 
tives of the outdoor industry 
attending the Conference will be 
S. E. Carter, a director of 
National Solus Sites Ltd. He is 
among the latest batch of lead- 
ing advertising men to register 


Regent Chief Announces Big Campaign 


Motor Oil Ad. Battle Begins 


BIG COMPANY BREAKS NEW GROUND 
WITH HAVOLINE MARKETING PLANS 


ANNOUNCING marketing plans for a new motor oil 
Havoline—S. J. Vos, chairman, Regent Oil Co., Ltd., 

stated yesterday (Wednesday) that large scale advertising 

would be used to counter keen competition from other 


lubricants. “We hope to 
break new ground in the field 
of motor oil publicity,” he 
told ADVERTISER'S WEFKLY. 

For many years, said Mr. Vos, 
his company had spent relatively 
littke on advertising. Now they 
intended to strengthen their sales 


Roe Brothers Form 
Outdoor Company 


Formation of Roe Outdoor 
Advertising Lid. to go into 
operation on a nation-wide scale 
on May 1, is announced by PF. 
John Roe Ltd., the Manchester 
and London advertising agents. 

Directors of the new company 
are Graham Roe and Derek Roe. 
sons of the founder of the parent 
company. 

Roe Outdoor Advertising is a 
development of the outdoor ad- 
vertising division of F. John Roe 
Lid. The new company—claiming 
more than 40  clients—will 
specialise in poster, sign, trans- 
port and point-of-sale advertising. 
also display and printing. 


Information from :— Reginald Harris Publications Lid., 12 Stanhope Row, London, W.1. 


drive by a widespread use of pub 
licity 

A consumer press campaign 
will break on April 30 with half 
pages in the major national daily 
and Sunday newspapers and 
maximum available spaces in the 
provincial press. This will be 
supplemented by big placings in 
national and motoring magazines 
and the financial and sporting 
press. Agents are Erwin Wasey 
& Co., Lid 

Simultaneously outdoor posters 
and painted boards throughout 
the country will carry Havoline 
announcements, and stockists will 
display 8 ft. station banners, 
posters, streamers, display bills 

Full colour leaflets and mailing 
pieces are being supplied to 
dealers for distribution § to 
customers 

A standard Havoline design is 
being used for pint cones, bottles, 
measures, drums and cartons, 
and a forecourt oi! rack, which 
takes cones or bottles, is being 
supplied on loan to stockists 

Available also to Havoline 
dealers without charge is a wide 


Continued in Stop Press 


LOCAL GOVERNMENT SERVIC! 


(Official journal of NALGO) 
Now 
239.500 


—___2"" LARGEST MONTHLY CIRCULATION—— 


(apart from Women's publications) 


TV Bid: They All 
Say ‘Not Us’ 


Big London agencies this week 
denied that they were involved in 
the approach said to have been 
made to the Government for per- 
mission to provide sponsored tele 
vision programmes 

Mr. L. D. Gammans, assistant 
postmaster general, told the 
Commons just before the Easter 
recess that representations had 
been made on behalf of five large 
industrial companies. 


These Ads. WILL 
Be On Television 


A company has been registered 
for the purpose of “purchasing 
or taking on hire, television sets 
with advertising panels attached 
and installing - Bn in hotels and 
clubs.” 

Known as Tele-Ad Services 
Ltd., with an address in Moor 
gate, E.C.2, the company has a 
nominal capital of £10,000 

Subscribers, J. S. A. Howard 
and K. A. Price, are also associ- 
ated in Realm Publications Ltd, 
which firm publishes year books 

Mr. Price told ApvVeRTIsER’s 
Week y that the panels, for which 
advertisers would be charged, 
would be fixed to the sets so they 
were visible to all viewers 
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Fresh Scope For Industrial Films, Says 


Whitehall P.R. Chief 


THEIR PART IN PRODUCTIVITY 


AND PRESTIGE ABROAD 


7 need for films on productivity and on labour-manage- 
ment relationships was stressed at a week-end conference 
organised by the Industrial Committee of the Scientific Film 


any Gnas Weten anes Go San Cy Gig eee 99 Sy tal 


in London on the prospects of 


joimt reported, ex- 
clusively, in our last issue. 

Lex Hornsby, 
public relations at the Munistry 
of Labour, said the Minister had 
repeatedly made pleas for more 
and better traiming in industry 
continuous and flexible training 
that would improve the quantty 
and quality of goods and make 
for better human = relations 
Human relations in industry had 
been the subject of a recent 
Ministry of Labour conference 
to discuss employment and re 
employment of older workers 
and women, training of young 
workers, personne! sclection 
supervisory training, industrial 
safety, jot consultation, com 
munications and incentives. In 
all these subjects, films could 
help. 


director of 


Crown Unit Leaves Gap 


Closing of the Crown Film 
Unun had left a considerable 
“Where will we now get 
lms which will not only carry 
a Message to the people in this 
vountry but also fly the flag of 
prestige for us abroad?” he 
asked. “Is it not possible for 
the film industry to say that they 
will find some means of continu 
ing the traditions created by the 
Crown Film Unit and, dating 
from its origin, by the Empire 
Marketing Board a quarter of a 
century ago” 

“Would it not be possible, for 
ekample, to Make @ co-operative 
effort, in which the producing 
companies might take M jn turn 
to produce such films; or alterna 
tively set up a combined unit for 
the making of a particular film” 
And could a firm, or an industry 
give a guaranice to cover its pro 
duction ’™ 

Mr Hornsby quoted an 
example of a film subject arising 
from a letter received by his 
Ministry from C. T. Brunner, of 
Shell-Mex and BP. who put 
forward the idea that a film 
should be made explaining the 
“philosophy of higher produc 
tivity.” It was essential to bring 
home to the workers and to men 
and women in the homes what 
was, in fact, behind al! this talk 
and why it was so vital for the 
country to merease its national 
output 

Frank Hoare, representing the 
Association of Specialised Film 
Producers, agreed that in the 
enormous task ahead films could 


to explain basic economic 
industnal probiems. Some 
attempts had been made by 
ndustrial concerns such as the 
Electricity Development Associa 


help 
and 


ton -which produced a film 
called “Can We Be Richer?’ 
and by the Crown Film Unu 
Bold atiempts had been made 
also by Imperial Chemical 
Industries with two films 
Balance 1950" and “Enterprise.” 


We must not be too despon- 
dent, he said, for here were 
tangible proofs that films could 
help by treating the workers as 
intelligent team mates in a 
national task 

Mr. Hoare also deplored the 
closing down of the C.O.1. film 
distribution service, 

In summing up the discussion, 
Sir Kenneth Goadby, president 
of the S.F.A. replied to Mr 
Hornsby by assuring him that 
the Association would do all in 


its power to find the vocational 
films he wanted. This could be 
done through the appraisal 


committee 

Sir Kenneth stated that, within 
S.F.A., there was already existing 
machinery for the co-ordination of 
film production. This was parti 
cularly true in the medical field 
where it had been possible to co 
relate activities in order to avoid 
the production of films that 
would overlap 


New Sign 


This new neon sign in Glasshouse 


Street, just off Piccadilly Circus, 
has been supphed and installed by 
Franco-Signs on the premises of 
Paripan Lid., paint manufacturers. 
lc is fully animated. The fluores- 
cem tubes, arranged in an arc, light 
up individually. Each represents a 
colour of the spectrum 
name “Paripan” is then Shaminated 
in red, followed by the words “Pro- 


ducts for all Painting” in bluc, so 
that the entire sign is alight for 
several seconds before the whole 


process is re 


This decorative wall 


'? Grosvenor Place 
map is fashioned 


feature in the consular office of the new Irish Embassy. 
shows routes to Ireland served by 
in birdseye maple on a background of walnut and limed 


Aer Lingus. The 


oak strips, and the fourpoint star is beaten copper and satin-finished, ribbed 


aluminium 
der Lingus, 


it was designed and built by Leon Goodman Displays Lid. for 
in conjunction with Raymond McGrath, princi 
Office of Public 


architect, 


Works, Dublin. 


Works Units Can Tackle Sales 
_etneds Films—Not Prestige 


tisers on “Films for Industry.” 

He explained that the wool tex- 
tile industry began to make its own 
films six years ago. They did so 
because they wished to make a 
number of films economically for 
a limited use and because they felt 
that training films of the kind re- 
quired could, with advantage, be 
made by the people planning the 
training 

The first film was “Once Upon 

a Sheep” and the first edition was 

made with the assistance of the 

local ciné society. The film had 

since been remade and had been 

circulated all over the woric. 

Succeeding films taught their own 
lesson Besides straightforward 
training films, cxperiments were 
tried with the combined use of film 
and film strip. So far his depart- 
ment had made over a dozen films, 
about 40 film strips and a number 
of loops 

Mr. Hill emphasised the - 
tons of a works film unit He 
pointed out that it would be folly 
to try to make a restige” film or 
an ambitious publicity film. This 
was a job for a large and well 
equipped film company 

The works film unit could very 
successfully produce simple publi- 
city films not requiring any special 
‘filmic tricks,” all the training films 
required by the company, and all 
the methods study films and loops 
requir 

Mr. Hill went on to describe the 
kind of lighting required by different 
types of films. In methods study 
films, for example, he felt it was 
necessary to sec what was going 
on, although there should not be 
so much light that the worker was 
“put off the job The aim should 
be to reach a happy medium where- 
by sufficient light was provided to 


[ produce a film that would permit 
careful study. Many works study 
fiims were made with deplorabic 
lighting amd their value was sub- 
stantially reduced in consequence. 

Sales films were a field that could 
successfully be covered by a works 
film unit, an importaat point being 
that films of this class could regu- 
larly be sent to sales representatives. 
, publicity manager, 
& Platt Ltd. and hon. 
secretary of the Lancashire Section 
of the 1.S.B.A., presided, and Alan 
Whitworth, director of the Society, 
was also present. 


Wridale | Factory 
Comes To Town 


On May 1 Wridale (display 
and exhibitions) will new 
factory premises at ‘astwood 
Street,, Streatham, S.W.16. Both 
production and administration 
departments will be located at the 
same address. All essential r- 
sonnel are remaining with the Erm 

and moving south 

For almost 0) years Wridale have 
maintained their production unit 
in the Manchester area. The change 
is planned to make for greater 
efficiency and ind economy. — 


Missing The Bus ? 


Birmingham Transport Committec 
is considering whether to carry 
advertisements on buses for the first 
time as a means of meeting higher 


costs. 

“It seems that the question is 
likely to remain unanswered for 
some time,” states the magazine of 
Birmingham Publicity Association. 

“Surely, here is an enterprisi 
project which should not be he! 
up one minute longer than is 
necessary.” 


Death Of P. A. Percy 

P. A. Percy, chairman of African 
& Colonial Press Agency Ltd. 
which he founded in 1913, died on 
Monday a 72. From 1903-12 
he was advertisement manager of 
South Africa and African World. 
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B.B.C. Check Purse Power 
Of TV Set Owners 


ELEVISION is spreading 


“downwards” 


the social 


pyramid. It is tending more and more to be seen by the 


in the B.B.C. Quarterly. 


He shows that, whereas at the 
end of 1947 people carning £8 per 
week or less accounted for 26 per 
cent of television licences, by 
mid-1951 they accounted for SO 
per cent. 

The five socio-economic groups 

A, over £1,000 per annum; B. 
£650-£1,000, C, £400-£650; D 
£225-£400; and E, less than £225 

compares as follows in the 
number and proportion of TV 
licence holders 


| End 1947 Mid, 1061 
Secw 
Eco- | | i 
nomic | Approx } Approx. 
Group| No | Ne *% 
A | 8,500 24 | 81,000 ” 
B 8,500 | 24 |126,000| 14 
Cc 9,000 | 26 (| 243,000 | 27 
D 7,250 | 21 |405,000/ 45 
E 1,750 5 | 45,000 5 


35,000 | 100 | 900,000 | 100 


The time is not far distant (Mr. 
Silvey believes) if it has not al- 
ready arrived, when television 
homes will be evenly spread 
throughout the socio-economic 
scale, each group being repre- 
sented in the television public 
in proportion to its numerical 
strength in the population 

Research reveals that, given 
two neighbouring families of 
broadly similar economic status, 
but of differing educational levels, 
it is the family where the educa- 
tional level is the lower that is 
likely to acquire a television set 
first. 

And not merely do the lower 
economic and educational groups 
tend to be the chief TV-set 
owners: they also do more view 


in 

Bectaste. The Sunday Times is 
offering competition prizes of £10, 
£5 and £3 for an extract from 
script or announcement of any well- 
known programme if and when 
British radio and television have 
been commercialised. Any type of 
item, including news and weather 
forecasts, may be considered as 
being sponsored, but in choosing 
the sponsor actual trade names are 
barred. 


Agency Revels 

Over 100 members of the staff of 
Saward, Baker & Co., Ltd., attended 
the company's annual dinner-dance 
in the Garden Suite of the May Fair 
Hotel. . 

Limited to staff only, the dinner 
was followed by a_ well-known 
cabaret act, and a hilarious “speci- 
ality number” presented by members 
of the creative staff. 

Presentations were made on behalf 
of the board by F. R. Sainty, co- 
managing director, to L. V. Saward, 
Miss G. Newcomb and E. T. Hol- 
brook, for long service. 


John Rodgers, M.P. (director, 
J. Walter Thompson Co., Ltd.) 
has written to The Financial 
Times denying that he and a 
group of other Conservatives in 
the Commons are in favour of 
taking over the Light Programme 
of the B.B.C. on behalf of spon- 
sors 

At the same time he condemns 
the continuation of the B.B.C 
monopoly and advocates some 
form of competition. 

“I believe that parallel to the 
B.B.C. the country would be best 
served by a wide variety of other 
programmes so that the British 
people could have a greater 
choice,” he writes. 


Lennox Boyd For 
LS.M.A. Conference 


Lennox Boyd, Colonial Minis- 
ter, will speak at the Incorporated 
Sales Managers’ Association con- 
ference at St. Annes-on-Sea, May 
17-19, the theme of which is 
“Sales Management Leads to 
National Prosperity.” 

Other speakers will include Sir 
Frederick James, Londen director 
of Tata Lid., who is an authority 
on Indian trade, and Geoffrey 
Hirst, M.P., and Hartley Leather. 
M.P., both menrbers of 1.S.M.A 

Lord Derby will preside at the 
opening session. 


* . 
———_ Ad. With 
. 

A Difference 
British European Airways’ 
whole-page advertisement in the 
Easter week issue of /Ilustrated 
presented a new-style editorial 
type quiz page. It included a 
picture quiz, “B.E.A. fly to all 
these places—-can you tell where 
they are?” and “Where could 
you see these things happening?” 
ome “is it a, b, or c?” ques- 
tions, and a crossword puzzle 
with a new twist. Agents are 

Colman, Prentis & Varley. 


> 
Something Turns Up 

Although contest rules for the 
Editor & Publisher's annual promo- 
tion contest covered entries only 
from the U.S. and Canada, the 17 
judges felt an entry from the Man- 
chester Guardian a special 
merit certificate under suspension of 
the rules. 

This certificate in the market re- 
search section went to the Guardian 
for its celebrated “Micawhber” pre- 
sentation of advertising case 
histories. 


CEPEA... 


Drawing On 
History 


Scenes from the history of Comt- 
stall Mill, near Manchester, are being 
featured in full-colour advertise- 
ments for Gartside & Co. (of Man- 
chester), Lid.. makers of Cepea 
shirting and pyjama fabrics. The 
series will appear in home and 
overseas trade journals, The first, 
reproduced above, shows armed 
mill workers hauling rocks on io 
the mill parapet to fend off a 
threatened Luddite attack. IMlustra- 
tions are the work of Walter Low, 
senior visualiser of the agents, 
Dudley Turner and Vincent Led. 


U.S. Farniture Men 
Check On Users 


Continuous inguiries as to the 
requirements of the user—cither by 
means of research bureaux, or by 
information supplied by retail 
furnishers -are made by furniture 
manufacturers in America. Big 
furniture concerns buy advertising 
time on radio and television, over a 
part of the national network, to 
cover their sales areas. These often 
include a reference to a near-by 
stockist in transmissions from local 
stations. 

When retailers take a few 
minutes “on the air” from a town 
station, the manufacturer makes a 
contribution towards the cxpense 
when his name is mentioned. These 
points are revealed in a report on 
their American experiences pub- 
lished to-day (Thursday) by a pro- 
ductivity team 


ADVERTISER'S WEPKLY 


Ad. Manager Is 


. 

Impresario 

if an advertising manager de- 
mands of his agency a higher stan- 
dard of service and efficiency, ft is 
he who can provide the means to 
make this possible, says A. F 
Kirkham, advertiang and publicity 
manager, Polytechnic Touring 
Association 

Speaking on the “advertising 
manager's poimt of view” at a 
meeting of a study group of 
Pritchard, Wood & Partners Led, 
Poly’s agents, he detailed more than 
fifty activities of which a qualified 
advertising manager should have 
some working knowledge. 

An advertising manager must be 
something of an impresario, calling 
on all the talents he needed, cither 
in his own department, from his 
agency, or from other outside ex- 

rts, to provide an intelligent, 

lanced advertising programme. 

Must Pass Exams 

In Switzerland display men can- 
not get jobs without passing an 
examination at the end of a t 
years’ college course. 

St. Julian-Bown, who made 
this int in a talk to the British 
Display Association, sid that 
national advertisers assisted greatly 
in lending equipment to # 
for their display training. There 
was no mediocre display to be 
found in any Swiss shop 

C. H. Gander, attaché of the 
Department of Commerce to the 
Swiss Legation, said that one rea 
son why Swiss display was ap 
parently superior was because 
during the war the Swiss were able 
to cominue their display study 
while other countries stopped. 


° 
Dailies 

Cebuco (Central Bureau for 
Newspaper Publicity of the Nether- 
land Daily Press) have improved 
the Ratebook which they have pub- 
lished since 1946. Ringclasp bind 
ing makes for ecasicr handling, and 
a pocket in the stiff blue cover con- 
tains a survey of papers arra 
according to province and illustrated 
with a map of Holland indicating all 
municipalities in which daily papers 
are published. 

Administrative and technical 
details of each journal, as well as 
its advertisement rates, are provided 
on loose-leaf sheets. 


‘Robin Hood’—And Joan Rice— 
At Manchester For N.A.B.S. 


The Odeon Cinema, Manchester, 
will become the setting for a mid- 
night matinée and  all-provinces 
premiére of the R.K.O.-Walt Disney 
British film “The Story of Robin 
Hood and his Merrie Men,” on 
Thursday, April 24. 

Manchester and district filmgoers 
will have the opportunity of seeing 
in person famous stars of screen 
and radio. Joan Rice, the 22-year- 
old Derbyshire girl who shot to 
stardom almost overnight and who 
plays Maid Marion in this film, will 
be there with Richard Todd (Robin 
Hood), Elton Hayes (Allan-a-Dale) 
and radio songster Donald Peers. 

The Fairey Aviation Works Band 
will also share the limelight at this 


unusual northern event. Out-of- 
town visitors have organised coach 
parties, and Manchester Corpora- 
tion will provide special late trans- 
port. 


The premitre is in aid of the 
National Advertising Benevolent 
Society, and is expected to be the 
biggest premiére the provinces have 
seen since pre-war days. 

Tickets are now on sale (1 Iis., 
10s. 6d., 7s. 6d., Ss. and 3s. 6d.) and 
may be obtained from The Organ- 
ising Secretary, Midnight Matinée, 
“Robin Hood,” Odeon Theatre, 
Oxford Street, Manchester, 1. 

Doors will open at 10.45 p.m. and 
the show will start at 11.30 p.m. 
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ADVERTISERS WEEKLY 


STYLE IMPROVED 
BY OVERSEAS 
MARKETING 


Advion Brothers & lad 
hav been engaged n a <n 
sdvertaing scheme mn he New 
Yorker with the C FT. Hathaw 
Shirt Company Th sults hav 
heen encouraging 

In hee annual port thx hus 
nan of the wnpany, Oblv I 
Jacks, stated that they wer on- 
vinced that was good bus “tO 


ade in the U.S. and Canadun 
markets. Not only did it serve the 
teahonal uverest but 
their styling and qua 
and was valuable in cxatending thei 
knowledge of requi 
caport markets 


emems im other 


Over 6,000 In 
Display Contest 


Over 6.000 Mobo stockists took 
part in the Sebel- British win 
dow and cinema foyer display con 
teu 

Sehels’ publicity department + 
pared and printed posters showing 
Basil Radford and Jan Scot 
nding Mobo Bronc Some 16.14" 
posters were requested t toch 


ind cinema manage 


of the film “The Galloping Ma 
Hinder & Long Lid, Peckhar 
won the prize for the best window 
display 7) Regal Cin 
Camberwell, the prize for the tx 


foyer display and showmansmp in 


connection with the fi 


Marketin 


Newsbriefs 
Goya “gimmicks” are a new fea 


ture of the trade press adv ung 

Two guineas is being offered for 

iny good sales ides Gova Gur 

mick No. | featured in a Goya ad 
i 


in Chemist and Druggis very 

time you sell a Gova Cologne 

here's your chance to «ll a match 

ing handbag phial for evening ux 
* + 7 

Sales of handkerchiefs hav: 
dropped ynaiderably Main 
son i tha xscem fo h lowest 
quahues, all handkerchiceves form 
lv in the Us ng ow 
subject to purch x According 
to Hugh Robin h of 
th tHandk hict Manuf vers 
Group, trad s now 5 lowe 
ebb than for W vears 

a. . * 

Sales of footwear and hing 
wert lower in February thar 
Junuary sccord to th Rows 
of Trade Journa Sales of hous 


hold goods « and the movemen 
in most other goods “conformed to 
the usual seasonal pattern 

* 

Geodyear are introducing a D 

Luwe rubber stick-on sok It will 

he featured in trade press advertis 

ing Normal Gowdvear schedul 

will be used for consumer advertis 

ing. Agents are Erwin Wasey & Cx 
. * 

New process in plosic mackin 


tosh production is used by Servitor 
Textiles Co., Léd., in the Pakamac 
de-luxe pocket sized raincoat The 
sears are welded by an Amer 
clect rom which bonds th 
plastic sheeting into inseparable and 
waterproof units 
* * * 

The J. Walter Thompson Co 
Led.. are agents for 
Erwin Waeey as sated lant 


process 


week 


Persil. not 


% 


Cast-lron Plan To Check 
Sales Promotion Costs 


BY" THING by word or deed, whether in person, print, adver- 
4 tising, display or any other media concerned with selling should 


done property when co-ordinated 
under one top executive. 
Budgeting for sales promotion 
he said, should therefore cover 
policy and all information and sales 


literature, editorial publicity and all 
other propaganda all advertising 
ind display sll sales letters and 
mailings; and the sales force and 


sl! outside and inside sctling 
Mr. Lodge outlined a simple up- 


to-the-minute budgeting idea for 
any business large or small The 
management had its finger on the 
pulse of expenses so far as Stan- 
dard costs were concerned. But the 


bottleneck was often im the control 
of all other expenditure 

“Even large undertakings with 
mechanical accounting have a lag 
im recording commitments for ad- 


vertising, posters, displays, leaflets, 
A transparent plastic container folders mayen — me 
» feature of a new Aladdin Indus sales training schemes, and so on, 
s Ltd. product, Bigren all he said 
Pur pone cating oil. ft has been For one thing, supphers natural 
jesgned by Sir William Crawford ly do not invoiwe until the goods 
& Partners Ltd have been supplied. Some are late 


A minu imount of green dye mn sending them in 

has been added to the oi! to make “And in any event this is too late 
recognisable and an “un The safeguard is to be in advance 
scent has been included of all this, because that is the only 
© chmimate the characteristic oily way quick remedial action can be 
sine! taken if a fall in sales of some 
The launching of Bigren will be other factor necessitates reducing 
mpanied by a national advertis expenditure here, cutting out there, 

ing impaign covering national ind or increasing clsewhere 
dailes, Sund weckly and women s+ All this is perfectly simple if 
journals and the hardware track me simple thing is done 4s and 
press. Agent W. S. Crawford Lid when anv order or commitment is 
made, value it immediately. Record 


agreed main 
space, art 


% the daily total under 
headings, ¢.”. ad 


work, blocks. displays 


ertisine 


ure en and carry f 
umulative total for each day 
“When invoices are received and 


checked, merely note the plus or 
minus over the figure taken, am 
nclude that amount under the day's 
total Thus a clear picture given 
hefore the event, so to speak, and in 
time to make any adjustment to the 


balance available in the budgct 
t is a cast-iron safe rd. it 
s quite apart from any counting 
procedu n fact it P scoount 
I he Pyrex point-of-sale displays ing The normal accounting will 
re desiened by Eric Sharvel be an independent periodical check 
Advertising Agency on your outgo useful pomt to 
minant colours ere black remember is that the impersonal 
ve ” md the new Pyrex ledger accounting should have a 
we symbol has been incorpor- separate account for cach group of 
/ he first time. The displays items set up in the budgct——adver- 


and fold flat for 
vribution to retailers 


‘Ireland Can Make It Exhibition 
In Dublin Bus Garage 


home, overseas, art- 
blocks and so on.’ 


mime to erect 


tning 
work 


press 


Irish Exhibitions, Ltd. are to that the exhibition will be sup 
in “Ireland Can Make It” ported with an advertising cam- 
yten in Dublin from July paign in the British, Continental 
>to 12. It is to be presented in and American trade press, 
he newly constructed garage of national and provincial news- 
Coras lompair Eireann (Trans papers in Ireland. bus advertis- 
sort Company of lreland) at 1g. advertising films and poster 
Donnybrook Dublin The sites 
garage has an enclosed area of Earlier exhibitions presented 
17,000 square feet, and $8,000 by this organisation were the 
square feet of covered space Ideal Homes and Business 
Maurice Baum, director of Methods exhibitions, both at the 
Insh Exhibitions, has announced Mansion House, Dublin 
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Big Sign Was 
Ready In 
Eight Weeks 


The new Hennessy ~ = at 
Piccadilly Circus won admuring 
comments from Easter holiday- 
makers in London 


anufactured and erected by 
London Signs & Illuminations Lid., 
i is on the se previously occupied 
by the Odeon Gaumont circuits to 
publicise current West End films 
Approximate overall dimensions 
are 4 ft. high and 35 ft. wide 
A running lamp border in two lines 


of 40 watt pear! lamps, totalling 
approximately 700 lamps, frames 
the complete sign. The text is of 
forma! construction but the name 
Hennessy, 6 ft. high, carries six 
lines of fluorescem yellow tube on 


the strokes 

The pictorial portion of the sign 
consisting of the “Hennessy” house 
and dog comes to life with the 
windows illuminated and the sil- 
houctte to supply the answer to 
the slogan “Is There A Hennessy 
In The House.” 

The total length of neon 
incorporated in the complete sign 
is 1,530 ft. in fluorescent yellow, 
green and white with standard red 
tube outlining the house 


tube 


The flashing sequence and run- 
ning effect to the border are con- 
trolled by two specially designed 
mercury switch flashers All fila- 


mem lamps and hot cathode lam 
are by Philips Electrical Led he 
complete installation by London 
Signs & Hluminations Ltd was 
ready for the client's inspection 
om weeks from the “go ahead” 
atc 

Poster Services Ltd are the 
agents and the account is handled 
by Dorland Advertising Ltd 


Voucher Campaign 


> 

For Frozen Fruits 

Birds Eye Sales Ltd. have carried 
out a wide-spread voucher scheme 
to popularise their quick-frozen 
fruits. Housewives in main centres 
through the country have received 
vouchers which allow them to buy 
a carton of quick-frozen fruit at 6d 
less than the normal price. Re- 
tailers in the areas covered by the 
scheme are co-operating by making 
a special feature of the fruits 


oS & Game tear 
wires Oveasree 


This is one of the ads. prepared for 

the “fight inflation” campaign just 

started by the Advertising Council 
of America 
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At the Publicity Club of Northamptonshire (1. to r.) F. G 
L. Dorricou 


tising manager, Padmore & Barnes 
city department 


Club Cowper Barrons 


and president of the Publicity Ciub; 
G 


L. Ainge, Pica Art Service; and 1 


Club News 


London 


What We Should 


Tell America 


“While Russia deliberately stirs 
up trouble for us in the Colonies, 
Americans have unwittingly 
nearly as much,” said 
speaking on 
“Empire and Enterprise” at the 
Publicity Club of London 
“In the last few years we have 
seen the result of a century's 
violent, unreasoned and unreason- 
able anti-Colonial bias on the part 
of the Americans 
“This may be our own fault 
We have failed to tell the world 
what our conception of Common- 
wealth and Empire has achieved 
and is achieving. We should bend 
all our publicity efforts to teaching 
the Americans about the British 
Empire, and telling them that it 
has brought more good government 
to more people than any other 
system yet devised by man.” 
. . 
Public Speaking 
*,* 
Competition 
The southern area section of the 
public speaking contest will be held 
at the Waldorf Hote! on Monday 
evening at 6 p.m The Publicity 
Club of London team will be at 
to teams from 
Publicity Club 
Advertising Club 
be Macdonald Hobley, 
television announcer 
McCullough, and F. W. Mills, an 
instructor in public speaking at the 
City Literary Institute. 


Women’s Club 
Business Glamour 


W. J. Brown gave House of 
Commons impressions in ! 
address at the Women's Advertising 
Club of London dinner. Comment- 
ing on this dinner in her column 
in The Observer. Alison Settle 
referred to the members’ 
looks, good dressing, and good 
hairdo’s” as a refutation of the 
belief that, while American business 
women are well-dressed and 
glamorous, ours lack such qualities 


British Timken Limited 
managing editor of the 


Penny, adver- 
managing editor. publi- 
and chairman of the Publicity 
Chronicle & Echo,’ 
of Saward, Baker 
also of Saward, Baker 


“ Joseph 
Robson 


Northants 


4 

Sales Supervisors 

“Salesmen should be kept fully 
informed about their company's 
advertising programme,” J. W 
Joseph, of Saward, Baker, told the 
Publicity Club of Northampton- 
shire. 

This was one of the more im- 
portant — of Mr. Joseph's 
subject, “The basis of successful 
marketing—a fully efficient sales 


force.” 
Treland 


How To Get Picture 
Publicity 


Terence H. Capon, _recently- 
appointed art editor of the Irish 
Press. told members of the Publi- 
city Club of Ireland at their April 
lunch meeting how they could get 
increased pictorial publicity § in 
ne wspa pers. 

He suggested that too much 
attention is paid to getting the 
name of the product clearly shown 
in the photograph, or to naming a 
director of the company in the 
caption. The best publicity picture 
was one which told its own story 
and required no caption. P.R.O.s 
and others concerned with press 
publicity should concentrate on in- 
creasing the news value of their 
pictures 


Bradford 
Film Of Rally 


The difficulties and the pleasures 
associated with the Monte Carlo 
rally were vividly described by 
Clifford Hobson, of the Central 
Garage Lid., Bradford, to members 
of the Bradford Publicity Associa- 
tion. He showed a film, partly in 
colour, taken whilst participating in 
the rally this year. 


Oxford 
Sponsored Films 


K. Lockhart Smith, of the Film 
Producers’ Guild, introduced to the 
Advertising Club of Oxford a series 
of films sponsored by various 
business concerns. 

Each film, he pointed out, was 
aimed at a specie audience, and 
he stressed the increasing tendency 
on the part of firms and the writers 
they employ, to achieve a human 
and often humorous approach, 


ADVERTISER'S WEEKLY 
PRESS NEWS & PROSPECTS 


‘No General Increase In 


Nationals’ Selling Price’ 
—‘News Chronicle’ Chief 


managing director, 
Chronicle.” 
“Putting up the 
dailies from 1d 
asking the 
million per 
Newspapers 


price of national 
to lid. has meant 
public to spend £31 
year for its morning 
as compared with £21 
million a year ago,” he said It 
was the same with Sunday news- 
papers The public were being 
asked to pay over £15 million 
instead of £10 million. 

At one bite therefore, the 
public were being asked to pay £45 
million for their daily and Sunday 
reading. It was a factor to make 
them “pull in a bit.” 

Mr. Waters continued that 
taking all publishers, the increase in 
the price of newsprint was over 
£11 million. The additional revenue 
from the increased selling price 
went up by just over £9 million 
and in addition there were wage 
mercascs 

“We have had nearly £10 million 
extra put on the industry in one 
year,” he added 

The probability of a reduction in 
the price of newsprint in June meant 
that the industry was now turning 
the corner, he thought: but there 
was no immediate likelihood of a 
drop in the price of newspapers 

* * * 


Fear that the tendency of costs 
to rise faster than revenue will 
be more marked than in the past 
year was expressed by A. M 
Macgeorge. chairman of  direc- 
tors, at the annual mecting of 
George Outram & Co. Ltd, in 
Glasgow 

1951 was one of the most difficult 
years he could recall for the 
management. There was now hope 
of a reduction in the price of news- 
print, but he did not sce that it 
could have much effect during 
1952 

The net profit of £106,762 repre- 
sented a reduction of £40,445, 

Increases in the cost of paper 
amounted to £140,686; increases in 
the other costs of production, 
mostly wages. to £122,784, or a 
total of £263,470 Increased 
revenue from sales and advertising 
was £229,116 


* * . 


SELLING PRICE 
UP FOR ‘20% 


With next month's issue of 208 the 
price of the magazine will be raised 
from 9d. to Is. Coupled with this 
increase is a change to photo- 
gravure 

In addition, the page area is being 
enlarged to give an 8 per cent in- 
crease in space for printed matter 
Print order for the May issue is 
$00,000 

Alan BE. Gash has joined Inclusive 
Publicity Lid., who act as 208's ad- 
vertisement representatives, to work 
on the space side of the magazine. 

* * * 

Tit-Bits is increasing its advertise- 
mem rate from £140 to £160 per 
page as from June 7 


DAILY HERALD 


This is the “Daily Herald's” new 
holiday bill which is being supplied 
fo newsagents 


3 New Journals 
Launched 


Directed to the owner, operator, 
and manager of all types of fishing 
vessels, is W Fr a new 
monthly magazine (price 2s. 6d.) 
launched by John Trundell & 
Partners Lid. who also publish 
Chemical Products, Compressed Air 
Engineering, and Ship and Boat 
Builder 

Printed on glossy paper, 94 in. x 
7} in., the magazine is devoted to 
commercial fishing in all its aspects, 
from craft design jo marine biology 
Feature articles are summarised in 
French and German. The 16 pages 
of monochrome advertisements in 
the first issue are grouped at cither 
end of the Lavnel 


* . * 


A new publication, to appear on 
of cach month price 
Is. 6d., is World, published 
by Wm. Richardson, O Bond 
Street, London. First (April) issue 
is a 28-page journal, 11 in. x 84 in. 
About a third of the pages are 
advertisements from manufacturers 
and importers. Articles on forcign 
cheeses, recipes, historical notes, 
and references to the “Fromologists’ 
Circle” (cheese label collectors) are 
included. 
* 7 . 


National Trade Press have pro- 
" issue of a new 


which regular publication will begin 
in September. An_ international 
publication, it will circulate to all 
export markets, as well as at home. 
The first (March) issue is excellently 
primed on art paper, 104 in. x 
8} in., and contains 94 pages 
covers, more than $0 being ads. 
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VEWS ABOLT PEOPLE 


Haddon’s Appoint 


Four Directors 


John Haddon 
sppainted fou 
ves ” n 
d tore are 
will be in charge a 
HH. Piliett, respon 
ind plannin und W. E. 
Trowndelt, 


Davies 
both i 


Barton pote 
after mening 
wih 5S. H. Benson Lid 
Mm & Hewoomer to the gcm 
th Mather & 
where he “ 


and w 
Crowther Lid 
«nb acount checutive 
presidem of the Solus Club 
ko =6on of the first af 
members of the Institute of Incor 
porated Pr ya s in Advertuur ng 
Mr. Ellx mned the agen 
1946 as) = «market 
Statistician in charge of the depa 
ment Mr. Trouwsdell ined Had 
don'’s in 19% as 4 copywrit« 


+ * * 


ss previously w 


researche ancl 


William H. J. Fowler 
W. N. Reeves hove 
board of 


Lid 


Mrs. 


nied 


amd 
been apm 
to the 
(Advertising) 
nuned the firn 
writcr 


Creor a 


sOCOUMt 
nner me fie 
and has been M: 


secretary for 


7 * 


ohn Ce » deputy chairman 
Dails Bleror sailed for New 
wee t ypany with 

f the 


ig 
Mu 


a numix 


1p 

velling 
d Quebec 
o 


Witsoa, deputy advertising 
BOA ind Brian Mac- 
wging d bow 
& Re kding age nts for 

left London by a on 
ednesday to discuss adv 

ind planning in the 

th I ( Hv ff! 
hanon. R 

bh . _ 

hound 

t Retrut 
* * 

Audrey Weptensse, 


repreventat or impr 
Hepne bes turned 
after making business 
Relfast and Dublin 


* * * 


the 
Kent 


John 


manager 


tising 
Middle 
t gym 
turning at the end 
mck up home 
Comet flight 


tes 


Lining 


Yeh annual me ne of 
Newspam Pr tors 
r. 8B Mitten (Fast 

K Pratt Socmmee (Ken 
Messenger) as chairman for the 


year G. R. D. Hews 


A sé 


ea Ne 


coming 


snfermation pleas 


Caretic) was clected vue 
Kentish 
A. Swan (Ace 
re re-elected honor 


ad honorary Las 


* * 
Arthur Pettett, until 1950 Londor 
presemtativ of Goldberg Adve 
smal latterly with th 
agency's head office in Sydney. has 
cht to join the W. fI mith | 
gency im that city 
7 7 . 
PF. Kaight-Clarke, previously 
Publicity Organisation of 
al Electric Co., Lid., has 
Decca Lid. as pub 
manager 
. * * 
tenant “Jock” Uohn) Foulis 
Own Scottish Borderers 
commanded a platoon that 
n repelling a force of 
Communists who ad 
od | bx hi ad a brushwood camou 
Age s the son of A. Foulls, 
sdvertisememt manager 
Garette & Herald Lid 
* * * 

G. 8. Sawyer has been Promoted 
from assistant to the gencral sales 
asvuistant gcncra 
nama ge Typewriter Division 


Remington Rand. 


ung 


Radar 


Black poo! 


nan sales 


* . . 
R. Homfray has been 
the board of Electrolua 
the vacancy caused by 
“ of James Scrivener 
was 


or salesman : 
a! Strike 
+ manage: 
7 * 
nin -s director of publicity 
f Scotland, the — wick 
inm tu Gay 
months’ husiness "+ 
4d States and Canad 
hee absence Miss Syivis 
James wil! be in charge of Pringle’s 
department at their 
sddress 
* * * 


W. Roger Nicholson has joined 
Taylor Advertising Lid. as a copy 
writer He has Rad experience if 
ndustrial advertising with vari 
gener ind the advertising depart 
nt vf Turners Ashesto 


f leaves on 


publicity 


London 


* * 
Patterson, who has 
f lancing in public relations 
since leaving J. Walker Thompson 
Co td., last summer, has joined 
Astral Arts Group Lid. on the 
wiles side 
* * * 


Colin R. Paime, smiles manage 

1 Arts Group Lid, is at 
Moorfields rest 
nd Central Eye Hospital “end 
going an cye operation 


c “pill) 


eer n 


4. Trousdell 


4. H. Ellion 


~ 
- 
—_ 


R. Barton 


John Coope 


J. H. R. Homfray 


ye EER Memorial 


~ . 
ervice 
Well-known figures in pub 
lishing, advertising and print- 
ing circles, together with many 
present and past members of 
the staff, attended a well-filled 
memorial service for T. J. 
Zimmerman, of Business Pub- 
lications, Ltd. and associated 
companies, held at St. Dunstan- 
in-the-West, on Wednesday of 
last week. They included 
Philip Emanu Harris Kam 
lish and E. J. Lawrence (Odhams 
Press) Roy Clark (The Star); 
Leslie R. Scott (Daily Maily, 
Christopher Hayes National 
Magazine Co.); G Thornton 
Bridgewater (Women W ear 
News); W. J. Leaper (Solus Out 
door Advertising Association); 
1. S. Martin and ¢ W. Webb 
Staples Press); Leonard F. Shap 
land and = Sidney Henschel 
(Financial Times R A. Young 
& Crowther. Ltd); E 
and W. R. Balch 
vilings, Ltd); Eric 
Edmonds and Ivan Luckin (Fair 
hild Publications), J. P. Mackay 
Miller (~~ Miller & Co 
iid); HS oodwin (Economic 
Research ; Council) E. S. Daniells, 
G. Kennedy and H. S| Goldey 
American Chamber of Com 
nerce) R \. Batchel and 


le E. Crafter (Bowater Sales Co., 
| Ltd.); Wm. Giggs (The Recorder), 
W_H. Willson (formerly of Ad- 
vertisers Annual, now Ministry 
of Fuel and Power), S. H. Bur- 
rage (W. F. Dickinson, Ltd.); 
D. G. Girton (Swift & Co., Ltd); 
L. Pegg (Wavell & Co.), A.M. W 
Proctor (Stock Exchange); Miss 
Gwen Palmer (Fleet Street 
Column Club); 7 

(Edwards & Cleave Ltd); 
Spagnoletti (Timber and 
woody, Duncan Shaw (Child 
hood) 

The service was conducted by 
Preb. A. J. Macdonald. D.D 
rector of the church and rural! 
dean of the City 


OBITUARY 
T. B. Maclachlan 


T. B. Maclachlan, former editor 
of the Edinburgh Evening Dispatch 
died on Monday at Camperdown, 
Victoria, Australia. He was 87 and 
retired in 1943, after occupying the 
editorial chair since 1909 


K. W. Leake 


Kennedy Whitford Leake, editor 
of Wellington Journal and Shrews- 
bury News since 1932, died on Good 
Friday, aged 62. He was a grand- 
son of the founder of the paper. 
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THEATRE 

The Daily Telegraph has always paid 
close attention to the productions of the 
British stage. W. A. Darlington’s criti- 
cisms and descriptions of First Nights, 
and George W. Bishop's “Theatre Notes”, 
have been read with interest and con- 
fidence for many years. So the Daily 
Telegraph appeals to the “theatre- 
minded”— people who make good custo- 
mers for a large number of quality goods. 


The Daily Telegraph 


is the paper people trust 


See ee eee Cea 


Send i Ne ented 
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April 17, 1952 


The Great Debate 


Wn has assumed the character of a great debate, con- 


ducted at an exceptionally high level, has been proceeding 
in the press on the desirability or otherwise of commercial 

broadcasting This debate, which of course reflects a tussle 
behind the scenes in political circles, brings advertising into the 
forefront of public controversy and significantly reveals public 
attitudes towards it 

On the outcome one can, at the time of writing, only speculate 
Most of the published forecasts may well be inspired by wishful 
thinking What is clear is that, with the Opposition solidly 
adverse and the Conservatives divided, commercial broadcasting 
is not favoured by a majority in Parliament. The Government, at 
a time when political forces are so evenly balanced, may well 
hesitate to force the issue and thereby offend many of its most 
loyal supporters 

The most realistic speculation is that sponsored television, at 
times when there are now no B.B.C. broadcasts, must be counted a 
possibility, but that sound broadcasting will be left as it is until 
very high frequency transmitters make available a greater selection 
of wavelengths ' 

* * * 


Whatever the decision, it will not please everybody, but what 
ought to make us all, whatever our viewpoint on the particular 
issue, sit up and take notice is that much of the opposition to the 
proposal derives from distrust of advertising itself 

There is a fear that advertisers, desiring to appeal to the lowest 
common denominator of good taste in a mass market, would debase 
broadcast entertainment; that American methods, about which 
we hear some horrific travellers’ tales, would be adopted here; 
that advertising, in short, would destroy the high standards of 
broadcasting that the B.B.C. has established 

Such objections were well answered by the L.1.P.A. in its evidence 
to the Broadcasting Commission. “/t is fairly claimed for British 
advertising”, ran the statement, “that its professional standards are, 
to-day, the highest in the world, and the idea of advertisers wishing 
to broadcast offending programmes may be dismissed as the fiction 
of uninformed and prejudiced minds” 

To repeat this, and with emphasis, is not to advocate commercial 
broadcasting. It is to defend British advertising against the 
unwarrantable assumption that, having established standards of 
good taste of which it is justifiably proud, it would promptly defeat 
its own ends and discredit itself in the public eye by misuse of a 
new medium. Neither advertisers nor agents would do anything 
so incredibly foolish 


@ Change of subscriber's address: Please inform the publishers three 
clear weeks in advance of the issue for which change of address is to 
take effect. and include present address in full as well as new address 
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To-morrow’s Topics | 


Cheaper paper by 


the summer 


I OWER paper prices are 
4 expected to follow con- 
tracts being made between 
Swedish pulp sellers and 
paper mulls in this country to 
supply pulp at the maximum 


prices fixed by the British 
Government earlier in the 
year 

It is anticipated that a further 
meeting will be held between 


British paper makers and the 
pulp exporters when future prices 
and supplies will be discussed 
When they know more certainly 
how much they will have to pay 
for third quarter supplies, British 
mills will be in a better position 
to decide on reductions in price 
of the finished paper 

Trade opinion is that a month 
or more may clapse before any 
lowered prices of the non 
controlled grades are announced 

World market prices for wood 
pulp are casing and the demand 
from America for Swedish pulp 
is less this year. Conditions in 
the British paper market are 
quiet, with buyers holding off in 


anticipation of lower prices 
before long 
—_— — —_— 


Despite all the difhculties, and 


the fantastic economics of the 


business, publishers retain their 
optimism and enterprise This 
week there is mews of two new 
journals: one dealine with com 


mercial fishing, the ther con 


cerned with household textiles 
Before autumn = comes other 
bright ideas’ will have taken 
shape and will be rolling off the 
presses 
—_— el —_— 


Public relations for 


buyers at B.1.F. 


} ACH year, prophets of doom 

4 belittle the British Industries 
Fair and forecast its demise 

This year they are proved 
wrong again 

Latest news 1s that buyers from 
more than 100 territores will visit 
London and Birmingham between 
May §$ and 16. Many of them will 
attend important industrial and 


commercial functions as well as 
the Fair 

Every year since the war the 
B.LF. organisers have kept a 
check on buyer habits, and one 
of their findings is that most 
buyers from abroad try to com- 
bine their visit to the Fair with 
other objectives, business or 
social, For some years the organ- 
isers have, therefore, in their 
overseas promotion material 
emphasised other attractions 
which may interest visitors to 
Britain around the period of the 
Fair Tourism and trade have 
mutually benefited in recent years 
through this spread of emphasis. 

This year the B.L.F. authorities 
offered to extend their overseas 
publicity coverage to include 
details of annual conferences and 
other activities being organised 
between April and June by trade 
federations. The result is that 
there will be additional attrac- 
tions for overseas buyers whose 
interests include electrical equip- 
ment, television and radio, tex- 
tiles, stationery, photographic 
equipment and hardware 

This is an example of hard- 
selling public relations at jts best 


— — —_— 
Campaign which will have 
to be re-directed is that for 


lace. World-wide publicity was 
planned for the industry, but mar- 
kets in Australasia and Canada 
ard shrinking. Hopes for the 
future are Scandinavia, Turkey 
and the Far East, where vigorous 
sales drives may be expected. 


Students’ Society 


is proposed 
UBJECTS for discussion at a 
meeting of the Advertising 
Association Club Development 
Committee to be held at Leicester 
on Saturday will include a 
revised proposal for a Students’ 
Society 
Suggestion ts that the founding 
of a Society should be initiated 
by the Society of Diploma Mem- 
bers of the Advertising Associa- 
tron 
Manchester Publicity Associa- 
tion delegates to the C.D.C. 
meeting will express the opinion 
that such a Society “could be of 
valuable assistance to education 


activities.” 
ROUND TABLE 
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Contact 1s easy 
when The Illustrated 
London News 

has done 


the silent selling 


FIFTY-TWO TIMES EACH YEAR 

THE ILLUSTRATED LONDON NEWS 
goes in great volume to every country in 
the world — carrying information about the 


goodwill and products of British firms — 


paving the way for the visits of sales executives 
who set out to establish new export trade 


connections. There is no substitute for 


the world-penctration of this publication. 


First and greatest 
illustrated newspaper 
in the world 


W. J. COWAN, Advertisement Manager, INGRAM HOUSE, 195-198 STRAND, LONDON, W.C.2. Tel. TEMple Bar 5444 
MANCHESTER OFPICE: 5; MARKET STREET. Tel. Blackiriars 4109 
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EARING: 


if that the shop 

were full nylon 
Mockings, and reflecting that 
Mrs. Copytaster might want to 
wear rather more than 
baster bonnet, | began to ask 
some oblique questions about 
shades and weights and gauge 


ol 


her 


Oh. 1 never can remem! 
whether u's more demiers for the 
finer kinds. of the less den 
the better,” she said But wait 
4s minute, | saw a really splendid 


advertisement that told you a 
about it in this month's W. 


Journal, You really ought to pu 
something in your next article 
advising people to issue suct 
helpful advertisements 

Well, we havent san! any 
thing about tf r quite a 
while «© 8 perhay it's abou 
ume,” | answered. “Whose stock 


ings were they 


A curnous CApression came into 
her face She with 
laughter sand 
perhaps had 
people the 


tow 


roared 
Well yes 
better te 
name bigger 


and 
you 


to print 


During the same week a reade 
sent me advertisement, which 
| have that repeated the 
product's name and a phrase or 
sogan seven twnes in a 
comparatively short piece of 
copy He had carefully unde 
ined all the names red ink 
and added remarks 
about vain repetition and rubbing 
the reader's into the 


an 


host 


ik 6 


mn 
biting 
some Diling 


nose Nhari< 


A 
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THE DANGER OF es 


ANONYMITY 


An essential 
part of Wales —, 


at ern mail: 


cS 


if there ever was a reader 
except hunself 
So there you have two 
viewpoints. The copywrite ith 
touching faith in the layout 
nan’s ability to make the nan 
stick in people's minds, feels that 
to have to write it seve termes 
iS egoistic, tiresome and apt to 
antagonise the reader The 
ordinary reader, on the other 
hand apt to skip the name or 
ou 
WALl 
NEW? 


THE NATIONAL DAILY OF WALES 
AND MONMOUTHSHIRE 


* 


HEAD OFFICE, CARDIFF. 


Advertisement Manager, 


LONDON OFFICE, 


y 


Manager, 


Tel entra 


409) 


and essential in your 
schemes for Sales in Wales 


Tel. 
R. H. HARRISON 


STUDD 


33022 


176 FLEET STREET, E.C.4 


the adver 


tiser IS MOL very 
In this instance the blame lies 
chiefly at the layout man’s door 
has already been 
' columns about 
the da gers of using script letter- 
ng. but this is 4 most telling 
example and an awful warning 
wok at the headline and you 
sce at once that Notes on 
Nylons occupying only an 
eighth of the area, kills the great 
sprawling headline about “Last- 
ing Beauty” stone dead. It does 
so not only because it is heavier 
bul Pecause t s casy to read 
And the Tay Woods name 
block is a horrific 
meroglyp rn | 
useful f ignature on 
cheques a cloak of 
inonymity in an advertisement 
But the unfortunate script is 
mt alone to blame If the 
various types of copy-testing that 
have been conducted during the 
ast four five years have done 
nothing else they have demon- 
strated the importance of leading 
readers’ eyes to the name-block 
r stil taking the 
name-block to the one spot on 
wr ich every reader s eye can be 
expected to fall Of course, the 
girl «im sothis) advertisement is 
facing off the page and away 
from the copy and headline 
which makes it difficult to find 
any focal point at all. But “Notes 
on Nylons” is we slaced, and 
if st were Notes Nylons by 
laylor-Woods” there would be 
An iM pre verment 


The copywr of course, has 
heen far too Mt and retiring; 
there would difficulty at 
i in ment wie ti lame more 
forcibly and frequent without 
naterially imereasing the ength 
of the copy or spoiling its 
readability 

But having said all that, let us 
award a bright and shining medal 
to the person wt t only rea 

sed that women would welcome 
this information but went ahead 
and put his Wea into practice. It 
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NYLONS 


4 bright and shining medal to 
the person who realised that 
women would welcome this in 
formation says Copytaster 

You had better tell people to 
print the name bigger says 

Mrs. Copytaster 


was brave to break away from the 
rubber-stamp uniformity of nearly 
all silk and nylon stocking adver- 
tusements, and it was wise indeed 
to make the advertisement help- 
ful. “Service copy” is, 1 think, 
the technical description of copy 
that gives more or less dis- 
mterested information, recipes 
and so forth, and we do not see 
nearly enough of it 

Such copy is always very care- 
fully read, and it pays a double 
dividend by producing immediate 
sales and inducing a great deal of 
goodwill in the reader's mind 

* * * 


DURING THE Wark I came across 
a whole series of highly technical 
booklets about the best way to 
use steam in factories. They all 
seemed to be very dry and dreary, 


and the typographers at the 
Stationery Office laid them out 
like undertakers coping with 


Review of 
Advertising 
by 
COPYTASTER 


corpses. But one of them—it 
dealt, I think, with utilising the 
latent heat of steam—began like 
this: “Imagine a factory engaged 
in the manufacture of red tape 
The girls, armed with curved nail 
scissors, cut out the red blots 
from Government blotting paper, 
and the blots are then boiled to 
extract the dye So well and 


clearly written was this gay ex 
Position 


of quite 


abstruse 
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Good hands all round 


Whatever they turn their hands to, the 
Cannings of 21, Bartlemy Road, Newbury, 
Berks., seem to meet with success. Forty- 
nine year old Reg. Canning started life as a 
landscape gardener. Today he holds an 
important position in one of the largest 
landscape gardening concerns in the County, 
and drives his own Singer car all over the 
country on important estimating jobs. Mrs. 
Canning has made cooking her chief interest 
in life, and is in charge of cookery training 
for schools in the Newbury area. Big things 


are also predicted for twenty-one year old 


Sunday Pictorial 


bank cashier Ken, (That's him on the left 
with girl friend Selina). His hobby is Out- 
board motor-racing, and he is also Treasurer 
of the local Outboard Motor Boat Club. 

By advertising inthe Sunday Pictorial youcan 
reach the Cannings and many other families 
likethem. The Sunday Pictorial with the aver- 
age weekly net sale of 5,025,354 goes into a tre- 
mendous cross-section of the homes of Great 
Britain on the best advertising day of the week. 
And, the Sunday Pictorial’s space rate is 
very economical, too. Its square inch per 
thousand rate of .71dis only 10.9". above 1939. 
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Fit YOUR 
SALES 
MESSAGE 


ADVERTISER'S WPREKLY 


i ADVERTISING 


GOLF 
TEES 


make inexpensive 
APPROACH SHOTS 
in any SALES DRIVE 


Getting the proper grip at the 


start is one of 


the most important 


steps in golf; getting a proper gmp on 
the golfer can be just as important 


for you! 


Any 


golfer will welcome 


these handy little wallets of golf tees 


and more 


potent 


and inexpensive 


approach shots for your sales drive it 
would be difficult to devise 


We can supply these attractive 


wallets printed 


slogan 


colours; we 


overall with your 


advertising matter and containing 3 
tees engraved on the head with your 
for as little as 3d 


each 


Overall print- 
ing of the wallet can 


he in one or more 


shall he 
prepare 
desiens and estimates 


pleased to 


TRESISES 


(PRINTERS) LTO. 


BANK SQUARE WORKS, BURTON-ON-TRENT 


Aran 17, 1952 


Review of Advertising—Continued 


subject that | became determined 
to discover who had written it 
auther was named Lyle, and 
niernal evidence it Was 
clear that in addition to red ink 
from blotting paper he knew how 
to extract from beet 
1 am less surprised than J might 
be, therefore, to find that some 
body's divine discontent with 
duliness has been turned upon 
that most deadly of all bores, the 
annual report 
Chairmen often make admir- 
able reports to shareholders, as 
we al! know, and condensed ver- 
sions of them are then printed in 
the advertising columns of the 
press. Sometimes you can read 
them, year after year, for half a 
lifetime without discovering what 
the company makes or where it 
Operates. For twenty years I 
thought I owned a few pit-props 
a Welsh colliery, and only by 
discovered was in 


Suga! 


the financial newspapers 

such reports are good enough, no 
doubt, and presumably the share 
holders don't mind, but what of 
the ordinary readers of the 
national press? I doubt if the 
average company report is read 
by even a half of one per cent of 
them 

Yet in the company's balance 
sheet and the chairman's report 
there may be al! manner of latent 
advertising power America has 
known it for years, and we should 
watch them The advertisement 
of Tate & Lyle’s, for example, ts 
public relations at its very best 
It w a good hard 
threatened nationalisation 
flates the windbags who 
sbout “profiteering monopoles.” 
It could even make workers 
wonder what would happen if the 


TATE & LYLE, LIMITED 


wet 
woe . 
von he woe all thee 
ve 


+ ph ett Maddon F 
town. tom © 
° Afieree* pe 


Mt i pent each Cl of 


This advertisement is an example 
of public relatior best 


s at ifs 


“capitalist ‘shareholders” sud- 
denly started screaming for “fair 
shares.” 

Tate & Lyle have started some- 
thing, and | don't believe it will 
stop with just one manufacturer 


7 . > 


THE AGENTS WHO look after 
Andrex toilet rolls have protested 

not too much—about my sug- 
gestion that a picture of a large 
roll of paper is by no means the 
ideal bait to make people read 
and remember an advertisement 
With this cighth-of-a-page adver- 


2 as 4.~- 
a difference” 

That's ANDREX, not crisp anc 
shiny, but soft and downy, feather sot: 
as a toilet roll could be. Strong and 
far more absorbent, it's = economical 
too. For mother and baby, for folk 
with tender skin — for EVERYONE, 
the complete difference of ANDREX 
smooth comfort. And it’s not expensry« 
—vonly 1/4, fully wrapped, trem Boot. 
and other good chemists. 


Pot pow 
frees die the Muatyin of thik adeerivs. 
yas wth i stamp fe cower 
MINIATURE {NDREA 
Feates Koll ~ vou’ ll be amazed a: the differen. « 
ST ANDREW MILLS LTO., LONDON. F 7 
a 


This }-page advertisement in the 
“Radio Times” pulled 5,000 
applications for free samples in 
a month—an effective answer to 
Copytaster's recent objections 
against a roll of paper as the 
main illustration in an advertise- 
ment, think the agents But, 
argues Copytaster, “here is a 
picture of someone feeling a 
piece of a roll—a very different 
thing And he awards high 
marks for this presentation 


tisement in Radio Times they 
pulled 5,000 applications for free 
samples in a month and their 
heads are bloody but unbowed 
So ts mine, for this is a picture 
not of a roll of paper but of 
someone feeling a piece of a roll 

a very different thing The 
paper is in fact unusual, and | 
have nothing but praise for the 
presentation of the story and 
thanks to Gordon & Gotch 
(Ady ertising) for the cheerful 
charm of their letter 
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What is March issue of House & Garden 


presented the 1952 House & Garden 
magazine > decoration colours in a special |2- 


influence g page illustrated feature. This was 


followed up with a sales promotion 
scheme in which— 


@ 25 manufacturers of household furnishings 
and 38 leading retailers co-operated. 
@ nation-wide interest was aroused. 


@ nation-wide sales resulted. 


Participating stores write : 


. ** We have had quite a flow of enquiries for carpets 
and textiles. Our show of contemporary furniture 
linking with the colour promotion has brought an 
appreciable amount of business.''—Bradford. 


. ‘Great interest was shown in the 6 rooms we 
decorated and furnished with consequent good results 
in the sale of Contemporary Furniture.’’—Chester. 


*‘Interest has been shown in the new Colours 
and also in the new contemporary styles of fabrics 
and furnishings."'—Colwyn Bay. 


Pe ee oe ee er eee te 


‘The results were good from the House & 


Garden colour promotion ... public reaction was 
very good.’’'—Scarborough. 
**We are well pleased with the results of parti- | 
= that mw cipating in your colour promotion scheme . os 


reaction has been one of very keen interest.’ 


magazine — 
** We actually feel you did a magnificent piece of 


influence ] work and last month's magazine was superb.’’— 


Northampton. 


House «Garden 2- 


THE CONDE NAST PUBLICATIONS LTD. 37, GOLDEN S@UARE. LONDON, W.! 


= : ee 
: ath 
: 1] re 
. Wek 
a 
+ a) —_ 
om 
. = 
> 
i a, 
t way 
Se fas 
4 , oo. 
ay 
i: 
ee | 7 
’ : eS 
: Pe | a 
4 
es 
oi 7 re 
FF 2 
wit. 
. 
Rr 
- ia 
"Ba: 
‘ “4 ‘Pe 
}. we 
te! fa 
a 
ee F_- 
— Pa, - . 4 4 
Po i Re ee Big oz ey ar oe Bs ond 
ee dee (es 7 — 


ADVERTISER'S WEFAI Y 


ADVERTISING ARTISTS’ PORTFOLIO 


Aran. 17, 1952 


David Judd 


Iwo weeks ago we started this new series on commercial artists with 
features on the work and career of two comparatively young but 
extremely promising artists. David Judd is another of the younger 
generation who has turned out some excellent work. 


( » April Fools Day the d continued his work with then 


partnership of KR. David for two years, 1945-7 On his What de you 44 >. 
Preston and David Judd, of return =k England he joined wth ae —_ 
Judd and Preston Studios Dixon's, leaving after three years yor . * 
ame to an end Preston vent ‘ — une Judd and Preston leisure} . A , 
> : Studios in June 1956 ah ae ge naa i 
into business as an artists The influence of his Italian 4 
agent, his first “chent” was 24 audies is, of euittes, evident in ely Two of David Judd's recent 
| ! . designs: The B.O.A4 poster is 
~ year-old ae pore for Cad some of Judd's ag but he } one of 6 settee of Gees, off ie 
4 as he signs bis work) commands a wide variety of ’ ! similar modern idiom: the Invicta 
f ! two rat to each othe Myles The BO.AC, poster in bj V | advertisement is part of a com 
when they went to share the saime nodern style is the first of three “ W q j plete campaign produced by the 
digs Preston was then selling hat has been commissioned by - 4\ artist on the theme of leisure 
ports equipment and Judd wa the Corporation In each case . Kr 
with Dixon's West End Agency miy the slogan was supplied and P ; > sport, and suggested the copy 
a Born in India, David Judd had Judd was left free to interpret it 4; story for each advertisement 
s first training from two we n his own way lA , Judd believes, however, that 
known Ttalian artists. Oriani and The Invicta advertisement is 1/7 \\ ’ his future does not lie so much 
| Augusto Faval who though # course, a complete contrast. In ‘ in designing advertisements as in 
soners of war were doing some this case the only briefing given mevecta poster work. Certainly he is 
design work for Indian adver was the general subject of leisure beginning to develop that facility 
tiers) When the war ended. Judd Judd worked this Up Into a series for distillation of essentials that 
f yrwed these two back to Italy each urlesquing a particula 


is $© Vital to the poster artist 


~ _— << Valuable Increased Circulation! 


ERKLY DIARY OF 


Social 


ee LONDON 
memes §=WEEKLY DIARY 
OF SOCIAL EVENTS 


Commencing June 29th this special edition has been arranged for 


A Special BE A Edition of the 


LON por w 


British European Airways and is being purchased by them 


tor presentation to their passengers visiting Britain. Advertisements 


EUR appear simultaneously in all editions of the Diary. 


Rates remain the same 


REGINALD HARRIS PUBLICATIONS LTD 


12 STANHOPE ROW, LONDON, W.I GROSVENOR 1 36/ 


ee rv 
4 PC . 
; <<< $$ $< $ $$ $$ $$$ $$$ ——_————————— 
: 8,7 . -. ) a 
'% ‘a — ee ; 
' » ae pane 
«a * 
“ —— - aes 
. le Bes = 
: , < ; . Pa Ss 
—— ll 
: ~ : — 
a — ' 
+ > — 
_ or 
: a 
= 
a 
ie 3 
Rw 
ae 
a 
‘a fr 
imi 
$ x 
_— 5 
- ’ 
By ~ 
! my 
ion 
” 
4 \ 
> 
4 = 
— ? . 
~~ 
es evnante 
j \ BRITISH EEE 
SAN 
oe 1 a 
5 
wa 
of 
4 = 
: ee 
ee 
a 
< . -_ ms 2 == . 
f eee eA we, 2: + ae ‘ ‘ eee : 7 . ae. as ; 4 
Paes a = oa ae i: a ae OR _ fae 2 “a 


Apa 17, 1952 


” 


. Lat i” ™ &, 


Drilannia 
and Lve 


Britannia and Eve's editorial has a family background ; 


approximately 43°, 


is devoted to short stories; 16°, to 
articles of general interest ; 41°), to a regular Home and 
Fashion section of which approximately 15°, are Health 


and Beauty pages. 


Like everything else in Britannia and Eve the Health and 
ILIVE. 
help and advice on matters relating to good health and 


Beauty feature is It provides sensible, practical 


good looks. 


The Beauty Editress receives a great number of personal 
letters, from all parts of the country, asking for details of 
many goods and services to which reference is made in her 


Health and Beauty feature. 


The quality of these letters confirms the contention we often 
make . . . that Britannia and Eve's readers are eager and 
able to avail themselves of a worth-while service, or 
product, if it is brought to their notice at the right time and 


in the right way. 
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oe 


ADVERTISER'S WEEKLY 


THE JUDGMENT OF many well-known 
advertisers in the health and beauty field 
confirms the oft’ expressed belief that it 
pays to pay a little more for something 
a great deal better. Their names make 
good reading in a new promotion folder* 
in which there is evidence also of that 
editorial acumen which has always distin- 


guished BRITANNIA and EVE’s treatment 


of health and beauty subjects. 


*If you have not recewed a copy of this“ HOW BRITANNIA 
and FVE PROMOTES INTEREST IN HEALTH AND BEAUTY” 

please ask the Advertisement Manager, J. EF. Poulton, Ingram House, 
195-198, Strand, London, W.C.2. (Telephone: Temple Bar 5444.) 


promotes, 
interest in 

“Health and 
Beauty 
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COMMERCIAL FILMS 


. 


Engineering Saga Could Have Been 
Made Into A Fascinating Film 


TTVAYLOR-WOODRKOW have 


lost a great opportunity 
Ihey have been given the job 
of extending the harbour faci 
lities of Takoradi in the Gold 


( oust 


The £3 million contract 


to lengthen the maim quay, to 


buidd a new timber depot, to 
dismantle ind re-erect a 
bauxite loading berth, to re 
lam some 49 acres from the 
ea by removing a hill and 
tipping the soi into the sea, 
sounds like a twentieth century 
engineering saga 
l uld have made a fascinat 
me fils In fact, Orion's pro 
$ ’ is disappointing in 
“ s| dires ns 
1 Dufay yur never seems 
ster the tropical scenery-—an 
< anging scene rich in varie 
ted hues. But the most serious 
weakness lies in the relationship 
hetween the commentary and the 
Ihe commentary is 4 
factua account of the 
struggles of men and machines 
sgainst the physical conditions of 
PAUL NUGAT 
reviews the 
’ . 
New Productions 
Gold Coast, the visuals are, 
f the most part, just illustra 
ons of pounts from the commen 
y The wpression is left 
erefore that the film was 
we ceived in pictorial terms 
ui seems to be go harnessed to 
< commentary, that if never 
shows this exciting ¢ prise 
{ angles other than ground 
ve As though they were 
eon is of lack of sustaiming 
ite re in the film, the producers 
ruluced that very old device 
f the musical background--and 
did it to death 
Takoradi, 


wi 


Desp these faults 


Neors who as ne 


time of 45 
18 minutes tox 
ands respect for is 

t building 


its running 
ites (wheal is 


yutalion 


FINE first gas turbine ever 


“ 


Nu 


I he 


mows a Kritish ship has 
» installed in the « tanke 
s one of the She fleet 


Shell Film 


this historic Opportunity to film 
The Gas Turbine Goes To Sea, a 
17-minute picture of the testing 
the gas turbine at the factory 
ts stately journey to a North 
port, and its installation in 
the Auris.” 
The scenes of the gas turbine 
ne aloft by a crane and then 
wered into the hold are most 
npressive, and u is skilful use 
{ the camera which makes them 
s What a pity that the music 
S quite out of keeping with the 
pace and style of the film. But 
despite that, industrial audiences 
will find the film captivating. 


* * * 
Com ENTRATING on the 
sale model of a block of 


fats, Rubber In Building shows 
the use of rubber in the contrac- 
tors equipment, and in pre 
stressing concrete beams and 
sound-proofing of floors. Instead 
of carrying on with the next 
obvious sequence-—-the use of 
latex in floor finishes—-we are 
treated to the use of rubber 
mountings for machinery. One 
wonders, is it proposed to instal 
heavy machinery in blocks of 
flats in the future? 


Apart from this blemish, the 
film puts over forcefully the 
virtues of rubber in electrical 
equipment, furniture, etc., and 


makes excellent sales talk for the 
British Rubber Development 
Board, who sponsored this 16 
minute production by Film 
Workshop Ltd. 

* * * 


fPVHE Anglo-Iranian Oi} Com 
pany have in Rig 20 spon 
sored a film scoop more in 


keeping with the traditions of 
prctorial journalism than films 
An oil-well fire broke out in 
Southern Persia, and for five 
weeks a team of British and 
Persian volunteers under the 
American fire-fighting expert 
Myron Kinley, worked to bring 
this gigantic tongue of flame 
under control, On the spot to 
cove the highly-skilled and 


courageous operation was Martyn 
Wilson of Verity Films Lid. Rig 
20 is an unforgettable 15 minutes 


. * * 
sige Hunting group of com 
panes has had four films 
produced for them, They are all 
16 mm and were produced by 


Stuart Gore, an Australian free- 


Ibe first. Phoenix Works, 
als with the maintenance and 
of aircraft by Field Au 
Services Ltd. Nobody has 
suceeeded in really convey 
and thoroughness io a 


ng care 


film without producing visual 
boredom Thus film is no excep 
tion, 17 min is excessively 
jong on 16 mm. tor a film of 
such single-mindedness 

Produced for Hunting Acro 
surveys Lid, The World From 
The Air shows a processes 
nvolved 19 plans 
and photo-maps from  acrial 
photographs Again, the sub 
standard 16 mm. battles gamely 
with a complex subject This 
tume it very largely succeeds, 
but one cannot avoid the 
thought that 35 mm. would have 
far more effective. Stuart 
did well with the subject, 
National Film Board of 
has done u so much 
Running time is 174 


the 


Marking Maps, 


deen 
Gore 
but the 
Canada 
better 
minutes 

How Percival Aircraft Ltd.s 
two aircraft Prince” and Pro 
had their beginning in t 

otfice, and from blue 
print went on their journey to 
the final assembly line and test 
flight, makes the third contribu 
tion sponsored by the group. It 
is called Blue Print for the Air 
and runs 134 minutes 

Far and away the most telling 
film in the cycle is Air Link With 
Africa. In ty 


vost” 
design 


nely and everyday 
language, it describes a tmp with 
Hunting Air Trar rt Lid. to 
East Africa Through the eyes 
of aq ordinary woman we 
savour the very normal reactions 
of the ordinary traveller 


Potential 
wil ilove 
minutes 


feminine 


it. Running 


customers 
tume is 174 


These films were a brave 
effort, but on balance, the higher 
costs of employing a full pro- 


lakoradt 
Taylor-Woodrow film 


Apa. 17. 1952 


In reviewing this month's 
new films, Paul Nugat has run 
across two sponsors who have 
missed great opportunities. 
Taylor-W vedrow, in telling the 
exzcttiing stery of the extension 
of Takoradi harbour in the 
Gold Coast, have so subordin- 
ated their film to its commen- 
tary that the visuals merely 
serve as Ulustrations of points 
made by the commentator. In 
the other that of the 
Hunting group, four films 
about member firms of the 
group are marred by technical 
imperfections, 

Other filma feature the use 
of rubber in building and the 
story of a battle against fire 
in an oil well. Some technical 
advances are noted in the latest 
batch of filmlets from Younger 
Publicity. 


case, 


fessional unit to make one’s films 
8 absolutely justified 
> 


> « 
FTER’ watching Younger 
Budget Films’ latest series of 
advertising films, nobody could 


doubt that colour has ousted the 
black and white film in the 
favour of sponsoring firms. Of 
the 29 films shown, 26 were in 
Technicolor, and 3 were in black 
and white with Technicolor end 
ngs. This latter not new 
in self, been given a most 
interesting twist in a 30 ft. filmlet 
for Solo Orchards Instead of 
the usua) c.cavage between 
monochrome and colour, the 
melts” from one into the 
Another clever technical 
nnovation appears in a Veno's 
Cough Mixture  filmiet the 
thoughts of the film actress are 
depicted in little scenes super 
imposed on to the main film 

This technique, familiar enough 
n black and white films, has not 
been accomplished before in 
colour. 

Phyllosan in their filmlet have 
two stars of Wimbiedon in court 
against two youngsters and show 
ing convincingly that Phyllosan 
extends the “stay young” life of 
the middle-aged. 
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ELIEVE it or not, we know a top-line 
| samedi who thinks illustrations in 
advertisements are very important. Ask him 
why and he will give you some apparently 
feckless answer, such as ‘Words fail me’ or 
I’m not specially fond of work.’ Such de- 
tachment is rare 


Wordless Wonder 
This is the same man who went pale and began 
toggling-up his duffel coat when we first talked 
to him about a filmict story-board. He had an 
instant vision of row upon row of placards for 
which he would have to grind out headlines 
When we had enlightened him he became quite 
suddenly a very happy man. ‘As far as I can 
see,’ he said, ‘It mightn't be necessary to have 
any words at all.’ That, said we, was truc 
enough; but we felt obliged to add that it would 
still be necessary to have some ideas. ‘Yes, of 
course’, he murmured, “but I can just call for 
the art boys and tell them what I have in mind. 
They can then go and get on with the work.’ 
And secing our smiles he added, ‘You see, it’s 
pushing the wretched pen I hate so much’ 
Thus did one agency (and its clients) begin to 
be drawn, as if by Fate, towards a new medium 


But | co st call for the art bors and tel! them what | have in mond 


Terminological Warfare 
Other people, of course, have other excellent 
reasons for using screen advertising, but we are 
fondest of the copywriter’s ; it comes so near the 
truth in such a charming way. 


MEAD OFFICES: 124 128 Finchiey Road Londor 


The man who thought 
a Story-B 


Some men turn to films and filmicts (do you 
know the difference, gentle reader?) because 
they cannot resist the lure of a new vocabulary 
of scientific terms. How refreshing for a while 
to forget about ‘combination line and tone’ and 
‘eleven triples’ and to talk instead about ‘spin 
wipes’ and ‘footage’ 


Others, of course, run a mile at the very 
thought. They don’t know the difference be- 
tween ‘animated cartoon’ and ‘live-action’ and 
by heaven! they don’t want to know. ‘No good 
trying to blind us with science’, they growl 
This, mark you, from men who'll look at you 
in pained astonishment should you confess to 
being not quite sure of the difference between 
a ‘quota sample’ and a ‘random sample’ 

These are the men we're really after. For 
thirty-odd years they overlooked the opportun 
ities of this medium, and for about twenty-five 
of them their apathy was protected by a reason 
able argument. Screen Advertising, they say 
isn’t properly organised for normal campaign- 
ing; it doesn’t give you continuity at economic 
cost; and you can never be sure that you get 
what you pay for 
Birth of a Medium 
Strange, if this were still true, that during the 
last five years so many competent advertisers 
have become regular users of the screen 

We suggest that these die-hards are already 
blinded, not by science but by their own 
blinkers. Should they push them aside, even 
ever so slightly, they will see much to interest 
them nowadays. Indeed, as the solicitor so 
neatly puts it, they might ‘learn of something 
to their advantage.’ 


THEATRE PUBLICITY LTD ~ SERVING SCREEN ADVERTISERS 


N W.2(HAM 4424) G SALES & PRODUCTION: F\im Howse, Wardour Screet, London, W.1(GER. 9292) 


oard was a Xews Bill 
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ADVERTISER'S WEEKLY 


The Screen Advertising Group, of which we 
are proud and active members, has brought 
more than a semblance of sense, order and pur- 
pose into a business which hitherto has been 
held back as much by prejudice and neglect as 
by its own imperfections. Being the represen- 
tative body of the medium, the Group is 
conscious of its responsibilities both to the 
advertiser and the audicnce, conscious more- 
over that it has much to learn from both of 
them 


Out with it! 

Our Sales Promotion department at THEATRE 
PUBLICITY exists to answer questions. Can you 
trip it up? You probably can, in which case we 
hope you will. How otherwise can we make 
good the gaps in our knowledge, the short- 
comings of our service? Be curious, be demand- 
ing, be critical — but beware also, lest you 
underestimate us 


They @))) see much te terest them nowadays 


* A serves of rough drawings depicting the sequence of action 
m an advertinng filmiet 


Basic Facts of the Month: 


Total number of cinemas in the British 


Isles 5,036 
Total number accepting 

advertising Approx. 4,100 
Total number bookable through Theatre 

Publicity 3,865 
Exclusive to T. P 1,503 
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Facts... 


Neo. 1 


AVERAGE NET SALES 


(A.B.C, JULY-DEC, 1951) 


COPIES PER WEEK 


Nearly 1.000 of these copies (48.1°,, 


of total sales) go to NATIONAL AND 


REGIONAL ADVERTISERS who are respon- 


£100,000 000 each year for Advertising Service, 


Space and Materials. 


: sible for spending an estimated amount of over 


The attention of these influential people is 


i concentrated regularly each week on Advertiser's 


| Weekly. You can reach them all swiftly and 


sively by advertising in 


Advertiser's 
Weekly 


; 


/ fost 


ime pte 
Teteph ome 


STREET LONDON. F.c4 


1S lees! 


CHM ANecer See 


‘te ‘ tirely to advertising 


Film Editor Writes... 


wrongly stated that Theatre Pub 


S the technique of adver 
tisement film production 
has been improved, so has our 
knowledge of the composition, 
behaviour of the 
increased 
informa 
readily available, 
sdvertuser and 
ndependently 
material The 
been fortunate, 
has been pro 


attitude and 


cmema audience 
Unfortunately this 
on was neve 
«> that every 
agent had to work 
to collect the 

flim industr 
however, in tha 


has 


vided with what is, in effect, an 
ABC. certificate by the Govern 
nent. Surveys conducted by the 
Board of Trade showed that on a 
vearly average 26,842,846 people 
visited British cinemas in any 
one week, 23,178,000 of them on 


week-days 
included 


when advertising 1s 
programmes 


This information is taken by 
Theatre Publicity Lid as the 
basis of a new survey of cinemas 
und = =s their advertising service 
This survey—a de luxe rate-card 
listing over 3,000 cinemas-—intro 
duces the concept of “viewer 
ship.” the number of people 
reached through the screen 
Viewership is arrived at,” says 
the survey, “by multiplying the 
seating capacity with the number 
of shows per week, and then 
applying the Board of Trade 
attendance percentage which for 
the past year was 35 per cent.” 

It must be remembered, how- 
ever in using this index, that 
viewership represents the pe 


attendance to capacity 
and that there 
week in 
more than 


centage of 
not tO por ulatior 
are «677.000.000 
British cinemas 


seals per 


nany 


here are people over § years old 

This survey represents a con- 
siderable step forward jn mature 
and factual presen on of the 
screen aS an advertising medium 
It is, however in cariy stage for 
Theatre Publicity f slready 


idvanced 
sudience,” 
films 
y small 
nterviewed 


working On a more 
survey The cinema 
they say, “does not resent 
or hilmiets Only a ve 
percentage of peopl 
at a recent inquiry expressed 
dishike of advertising films or 
filmiets. We hope to publish the 
full findings of 


the inquiry 

later.” 
Incidentally, in a preliminary 
story about this survey it was 


licity control 3,865 cinemas. In 
fact they place advertising films 
n these cinemas——-not necessarily 
exclusively—and do not control 
them 

* . * 


HELL-MEX 
have put 


and BP. Ltd 
imo operation a 
fleet of eight mobile cinemas, 
hired from and operated by 
ruush Films Ltd 

These vehicles are showing 
demonstration and instructional 
films to the staffs of many of the 
Shell-Mex and BP dealers 
throughout the country 
majority are dual-purpose 
light cinema vans, built on 
Fordson chassis, capable of giv 
ing shows cither to large 
audiences in the open air or to 
very small audiences inside the 
van, but one vehicle (a Bedford) 
is literally a mobile theatre. All 
these vehicles are equipped with 
their own power plant, 16 mm 
sound film projection equipment 
and film-strip projectors 

Apart from their main func 
tion they form impressive mobile 
advertisements They are all 
painted jn the standard ivory 
colour adopted by garages which 
are Shell and B.P. dealers, and 
carry the legend “Shell and BP 
Service” in bronze lettering with 


the company's trademarks pro- 
minently displayed Further- 
more illuminated showcases on 
each side display some of the 
well-known Shell and BP 
posters 
* * * 

RODUCTION economy 

which May eventually 
reduce the price of films is 


heralded by the introduction by 
Associated British-Pathé Ltd. of 
magnetic film recording 


Advantage of this process is 
that recordings can be played 
back immediately for checking, 


and can either be 
or transferred to 
film A.B.-P. say 
siderable saving in photographic 
stock and processing can be 
achieved and that during 
short time they themselves have 


used directly 
photographic 
that a con 


been using the process, produc 
tion costs on newsreels and other 
types of films have been cut 
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limited... 


.. . your wooing is likely to go unrequited. 
So if the object of your advances is to be 
found in the cinema—remember that 72°, 
of all British cinemas are available to 
PRESBURYS, 3,500 of them in all. Often 
the only cinema in the town is a Presbury 
hall, showing Presbury Films, Filmlets 
(monochrome or colour) and Slides. Any 
approach to the filmgoing public must 
include this vast audience. 

Presburys provide a complete expert 
service from script to screen, and every 
detail of production and distribution can be 
safely entrusted to them. Whatever your 
screen publicity requirements, you will be 
wise to approach PRESBURYS first. 


GLOUCESTER HOUSE 
19 CHARING CROSS ROAD + W.C.2 
Telephone: WHitehall 3601 


S. PRESBURY & CO. LTD. Member of the Association of Specialised Film Producers 


if your approach 


ERE is the ideal setting for your 

Screen Advertising: a regular cinema 
screen feature enjoying popular acceptance. 
‘SIGNS OF THE TIMES’ presents all the 
attention-gripping interest of a NEWS- 
REEL. The advertiser's ‘solus position’ is 
preceded and followed by News, Humour, 
Sport and Travel stories, and this back- 
ground of sustained interest ensures the 
undivided attention of an audience of 
millions in highly receptive mood. 


PRODUCED THROUGHOUT IN TECHNICOLOR 


Produced and Distributed by 


WALLACE PRODUCTIONS LTD 


Wallace Centre, 8 Berwick St., London, W.! 
Tel: GERRARD 2639 


A member of the Screen Advertising Group of the Association of Specialised Film Producers 
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----- OVS SAYS... 


It is always interesting to read the words of a client. 


It is good to know that our advertising is, in the 


words of the famous John White slogan, “ Just Right” and 


that home and export planning have reaped such splendid results, 


royds are catching the spirit of these products... 


\mam: W avesct, 


gd? 
1 ' « B : Easterns Ltd Lintox 
and c a * t ar me 
Electrolux Cleaners, Lloyd Loom 
Ballito Stocking Retrigerators, L’Onglex Nail Polish 
ites Pj Floor Polishers, 


l uct rzade 
Laundry } quipment 


*Beecha P ler ; - Manikin Cigars 
*Eno’'s “ Fruit Salt M D , 
aristow sealir um colorant 
ir Lanolt Fenwick of Bond Street f 
Shampoo & Soap ' Newey Bros. Ltd 
ynnon Salt 
British Celanese Ltd Orlik Ltd 
*Germolenc " 
British Music & Tennis Phensic 
Strings Ltd Goddard's Impregnated Phosferine 
Polishing Cloths 
Brockham High Protein Pood ' " Roechtt & ¢ hapman 
liltone . . j 
Bulmer’s Cider ; Row land’s Macassar Oil : ' 
Hudderstield Building : 
Bush Radio & Television Societe Roxy Swim ¢ ap : 
, ; Pevgy Sage 
linetiiaiatin a : 
Bry lcreen Richard Hudnut , 
, . Sherley's Dog & Cat 
Coalite Three Flowers Cosmetics p { 
reparations : 
Condor & Connor Hats Incarna Watches , 
Stone’s Ginger Wine 
( , . 
utex Ingram Shaving Cream FE. Tibbenheam Led ' 
John Dale Ltd International Tobacco Cs Trojan Commercial Vehicles : 
CTiinestat — of South Atn td ; ‘ 
LD etord’s Fluid Magnesia ate rica Lt *Veno's Cough Mixture 
Dorcas Sheets, Towels & Ipana Toothpaste John White Footwear 
Pillowcase King Six Cigars 


Wm. Younger’s Ales & 
Stout 


kK leinerts 


». Ltd 


G. S. ROYDS LTD 


Incorporated Practitioners in Advertising 


160 PICCADILLY: Wr - REGENT 8238 
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ARE YOU SELLING 
A SHOE 
A CEREAL 
A FOUNTAIN PEN? 


These are but three of a number of products which 
would find Poster Advertising a most profitable 
medium. Apart from being an economical form 
of publicity it enables the advertiser to avoid undue 
competion and has been proved one of the best 
means of popularising various products 


Sheidons with thew 112 years’ experience in plan 
ning Poster Campaigns can give you the best pos 
sible advice on the use of Posters for national 
sdvertising or to develop an area 


Your mquiry incurs no obligation 


SKeldons lta 


Established 1840 
SHELDON HOUSE, QUEEN ST., LEEDS, 1. 


MANCHESTER BILLPOSTING COL 


29 BOOTLE STREET + DEANSGATE - MANCHESTER 2 


The *“* Newer Look” for 
your Posters in 
N. & N.W. LONDON 


PADDINGTON O166/7 ~~ ~— 


G. F. KRUSE CIMITED 
37 SPRING STREET, W.2 
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OUTDOOR ADVERTISING 


Poster Rates Will Not Rise Further If... 


These factors now influencing the cost of outdoor advertising are largely out of 
the control of the contractors: Rents demanded by landlords, a threatened 


ADVERTISER'S WEEKLY 


increase in municipal rate assessment, administrative costs involved in the 
Town and Country Planning Act, greater efforts needed to find sites, and 


AVE poster rates reached 
their peak? 

The cost of outdoor adver 
using, like that of other media 
of publicity, has increased con- 
siderably over the last few 
years Within the last 12 
months members of _ the 
London Poster Advertising As- 
sociation have announced in- 
creased charges, and several 
well-known provincial firms 
have followed suit H. J 
Oughton, W. S. Crawford Ltd 
chairman, estimated recently 
that the cost of a national 
poster campaign has increased 
by 110 per cent since 1938. 

Many people believe that this 
trend will end soon. They argue 
that advertisers are finding it dif 
ficult to maintain sales and are 
therefore more disposed to resist 
higher advertisement rates. To 
this extent the industry, in com 
mon with all other types of ad- 
vertising media, is affected by the 
general economic situation in the 
country. Outdoor advertising has. 
however, certain special prob 
lems which have been partly 
responsible for the increasing 
rates charged and which, if they 
are not rapidly solved, may con 
tinue to push prices up 

By far the most pressing of 
these problems are those raised 
by the Advertisement Regulations 
of the Town and Country Plan 
ning Act It is not, of course 
possible to say accurately how 
much expense the industry has 
had to incur as a result of this 
Act; certainly the burden js great 
The administrative costs that arise 
in dealing with challenges, appli 
cations for consent and appeals 
to the Minister are in themselves 
heavy But the indirect conse 
quences of the Act are also fore- 
ing contraciors to dip ever more 
frequently into their pockets 

et us consider the industry's 
liabilsties individually 

Expenses directly caused by the 
Town and Country Planning Act. 


So intricate are the regulations 


STANDS FIRST 


AND FOREMOST IN TOWN 


AND COUNTRY 


higher cost of materials and services for site maintenance and redesigning. 


BY A CORRESPONDENT 


that many firms have had to en- 
gage full-tume legal experts with 
specialised knowledge of local 
ind central government. Further- 
more, if a case goes to appeal 
and not by any means all do 
there is a public hearing for 
which counsel have to be briefed, 
plans have to be prepared, photo- 
graphs taken, forms filled jn, etc 
When deciding whether or not to 
ask for a public hearing, the con- 
tractor is between the devil and 
the deep sea. Even if he wins his 
appeal the costs to which he has 
been put may well be so large 
that he will not be able to re- 
coup himself for ten or twelve 
years And if he looses, the 
whole of the income for that site 
disappears 
The Fight 

Against Wastage 

Site finding. [o maintain his 
sheetage, every contractor has 
continually to find new sites, for 
apart from the sites he js losing. 
or will lose when the “challenge” 
procedure is at full pressure, 
there is always a “wastage” of 
sites for a variety of reasons, 
such as new buildings being con- 
structed, requiring the removal of 
a hoarding. The search for new 
sites must be continuous if a firm 
is to survive, but its cost has 
reached a quite abnormal! height 
In some instances, contractors are 
getting eighty per cent of their 
applications turned down so that 
they have to find five sites and 
go through the expense of getting 
contracts with landlords, and 
often with a third party to facili 
tale posting, and then going 
through the elaborate procedure 
of making five applications, in 
order to secure one site Site 
finding. from this aspect alone, 
is five times dearer than it was 
before the war. In addition, the 
site-finder’s salary and expenses 

of course he has to run a car 
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if he is to cover his area—are 
considerably higher 

Landiords’ rents. Rents for 
advertisement sites are not con- 
trolled by any Rent Restnections 
Acts Rents of all kinds of 
property, if not so controlled, are 
increasing everywhere, and ad- 
vertuusement sites are Casy prey, 
for landlords are well aware that 


contractors cannot easily find 
alternative sites particularly 
since local planning control 


acts as a limiting factor The 
advantage is definitely with the 
landlords and many of them 
make full use of it 

Re-designing and re-construc- 
tion of structures. This is a 
further indirect consequence of 
the Town and Country Planning 
Act and is costing contractors 
large sums of money Many 
firms are constantly re-designing. 
and the amount of reconstruction 
that is going on, though limited 
by the difficulties of securing raw 
materials, is extensive, as well as 
eX pensive Frequently, by the 
way, Local Planning Authorities 
insist on modifications and im 
provements to plans of structures 
before they give their consent. 

Further, garden sites are often 
very expensive, both in the initial 
outlay and in the maintenance 
Some of the more elaborate 
gardens cost as much as £100 to 
construct, and local authorities 
are wanting gardens all the time 

Municipal rates. Many con 
tractors pay rates direct to the 
jocal authority, instead of their 
landlords. Frequently the amount 
paid by a comractor runs to 
thousands of pounds each year 
The Local Government Act of 
1948 provides for 4 re-assessment 
of the rateable value of property. 
and as the new rates will almost 
certainly be higher the position 
ll be extremely difficult for 
poster contractors 

In addition to all these 
troubles, there are al! the others 


= $$$ ie 


which are common to all indus 


tries—higher costs of labour, 
materials, general maintenance 
work, ete 


These are some of the difficul- 
ties that outdoor publicity is now 
meeting. No other section of the 
advertising industry has anything 
comparable to the Contro! Regu 
lavions and all their uncertainties 
and legalities, and the advertiser 
who has long pinned his faith to 
the efficacy of the poster as a 
force in sales promotion may 


nar 


- 


wonder where it is all going to © 


end. There may come a stage 


when he will consider whether it ~ 
is any longer economic to use | 


posters and whether he should 
search for an alternative form of 
advertising. He may well con 
clude that he cannot omit out 
door advertising without weaken- 
ing the — of a balanced 
campaign for products appro- 
priate to the medium 


This conclusion is the more ~ 


probable because the poster ad- 
vertiser to-day, even if he is pay 


ing more, is getting far better? 


value for his money The 
standard of service is much more 
than 110 per cent ahead of 1938 
standards Better sites, more 
attractively laid out and better 
maintained, are advantageous to 
the advertiser. 


Deciding Issue: 
Cost Of Appeals 


Contractors realise, of course 
that there is a limit to the costs 
they can pass on to the adver 
tiser. Having shown, during the 
last three years, how resourceful 
it can be, the outdoor advertising 
industry will surely endeavour to 
keep within the present compass 
of charges 

An imponderable must. how- 
ever, be added: The industry has 
shouldered a very heavy financial 
burden in dealing with the Town 
and Country Planning Act. Hf 
this burden is increased, no-one 
knows what might happen. If it 
remains steady or decreases, there 
is surely every chance that poster 
rates will mot go up again 
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“th... Ive nearly run out of « .° 


DOORWAY MATS 
FLOOR MATS 
COIN MATS 
DARTS MATS 
BOWLS MATS 


ADVERTISING MANAGERS are 
invited to write for particulars of the 
advertising medium that brings a pro- 
duct’'s name prominently before the 
purchaser—when she is in the shop. 
Redfern Advertising Rubber Mats are 
welcomed by shopkeepers — and are 
certain to be displayed. Any trade name, 
mark or symbol, and any combination 
of colours, can be incorporated in these 
hard-wearing, long-lasting mats. 
Redferns, originators of the advertising 
rubber mat, have supplied such famous 
advertisers as Bile Beans, Osram Lamps, 
Milk of Magnesia, Snowcem, Gaumont, 
Craven ‘A’, Kolynos, B.S.A. Cycles. 


ADVERTISING RUBBER MATS 
sale 
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Stuart Lewis Looks At Holiday Posters 


THIS STYLE 


IS 30 


YEARS OUT OF DATE 


7 AVEL posters, at least in 

this tall 
into these two main categories 
there are which depict 
the beauties of and 
countryside ind 
corm cachanges there are 
explore, as fear 
authorities permut 
the more tamiliar landscape of 
the human body The 
rely on local colour and plenty 
of ut. the latter make use of 
urbrushed apricot flesh but 
not too much of it 


country seem to 
those 
coast 
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those which 
lesslv as the 


former 


the basic 
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BRITISH AND CONTINENTAL ADVERTISERS, 1951 


: 
Agricultural Equipment ING, OLIVETT! C.S.p.a. 

HARRY FERGUSON LTD PHILIPS ELECTRICAL LTD, 

JACK OLDING AND COMPANY LTD PHILIPS GLOPILAMPENPARRIFPREN, FINDHOVEN 


TELEPONAKTIFBOLAGET LL.M. ERICSSON 
Aircraft and Travel 


AIR FRANCE Watches 


AVIATION DIVISION, 
BRITISH OVERSEAS 


THE BRITISH 


DUNLOP RUBBER co. LTD. CYMA WATCH CO. S.A, 
AIRWAYS CORP DONA 
TRAVEL ASSOCIATION CIRARD-PERRE< x 
CUNARD STEAMSHIP CO. LTD. INCABLOC-UNIVERSATI 
HOTEL DU RHONE INTERNATION waTcH co 
ALM ROYAL DUTCH INVICTA-SERELAND 
JARGER-LECOULTRE 


WATCH Co 


At 


Al 


AIRLINES 


Automotives, Accessories and Petroleum 


MPDO WATCH COMPANY 
Products OMEGA WATCH COMPANY 
THE AUSTIN MOTOR EXPORT CORP. LTD. THE ROLEX WATCH Co, LTD, 


CALTEX (U.K.) LTD. SWISS FEDERATION OF WATCH MFRS, 
CHAMPION SPARKING PLUG CO. LTD. CHS. TISSOT AND FILS S.A, 
GODFREY DAVIs LTD. CAR HIRE 


UNIVERSAL GENEVE 


DUNLOP RUBBER CO. LTD. VACHERON ET CONSTANTIN 

FIAT : 
NUFFIELD EXPORTS LTD. Liquor 

ROOTES LTD. ARTHUR BELL AND SONS LTD. 

SINGER MOTORS LTD BISQUIT COGNAE 

THE STANDARD MOTOR CO. LTD HOOTH S DISTILLERIES LTD. 


JAMES BUCHANAN AND CO, LTD. 
CAMPARI EXPORT-IMPORT 


Clothing and Household Equipment 


‘ 
BATA SHOE CO. INC, CINZANO AND CO, ' 
DOLCIS SHOE COMPANY THE DISTILLERS AGENCY LTD, 
DUNLOP RUBBER CO. LTD. W. AND A. GILBEY LTD, 


MORRIS (GLASGOW) 


LTD. FURNITURE 


PETER F, 
ERVEN 


HEERING 
LUCAS 


BOLS GIN 


Electrical, Industrial and Office Equip- 
ment Miscellaneous 
AKTIFBOLAGET 
ASSOCIATED 


ATVIDABERGS 
PLECTRICATL 


INDUSTRIER FPESTIVAL OF BRITAIN 1051 
INDUSTRIES LTD. PRANKE AND HEIDECKE (AMPERAS 
DICTAPHONE CoO. LTD, INTERNATIONAL PHOTO-CINEMA EXHIBITION 
AB B.A. HJIORTH AND CO, MILES MARTIN PEN CO, 


LI FE ‘ Sle tnateonal 


circulates in 120 countries throughout the world outside North America, It rep- 
resents a new and extraordinarily successful concept in international advertising. 
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all types of 
Postal 


Containers and 


Strawboard backed 


Envelopes 
made specially by 


Geltot- 
Whitman e Co 


Rodney 4560 & 6165 


It thes SiON 
to sell to Latin America 


VISION is the news magazine 
of 85,000 Latin American executives — 
the men who decide 
what is bought from Britain. 


VISION covers ail the Spanish-speaking*® 


markets of the Americas. 


VISION is the fastest-growing news magazine 
in the Americas, because 
wt speaks ther language. 
Published in New York. 
Edited for the tastes and interests 
of the Latin American 
business executive and landowner. 


SPACE MAY BE PAID POR IN STERLING. 
POR DETAILS, TELEPHONE OR WRITE : 
PRANK V. NORALL, EUROPEAN MANAGER, 
42 LENNOX GARDENS, LONDON, $.W.1. 


2and, 


KEN 0546. 
®& Brazil too, beginning Fully 
with Visao, in Portuguese. 
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Stuart Lewis Looks At Holiday Posters—Continued 


salt and the sea and not of paints 
and studios 

Two new posters for French 
Railways strike me as object- 
lessons in what travel posters 
should be. The first (or the 
Basque country) is shown on 
page 106 

The other is of a Breton fishing 
village at sunset. Both of these 
posters not only have authentic 
look of the country they illustrate 
but the authentic feel as well 

Why are they so vividly des- 
crptive, so keenly evocative? 
The fact that they are the work 
of greatly talented artists is not, 
1 believe, the complete answer. 
Talented artists do not work well 
on commercial jobs unless they 
enjoy doing them and are reason- 
ably immune from the niggling 
do's and don'ts and the fussing 


Tee ENG. oH 


LAKE DISTRICT 


atsoars 
= } 
S 
“4 
A rash of these maps, for various 


areas. has been appearing lately. 


ind «bothering of over-anxious 
sponsors ‘Smashing job, Mr 
So-and-so, but what about a 
brighter blue on that sea and a 
really happy smile on the young 


man's face?” “Couldn't we just 
have a pretty girl in the fore- 
ground taking snaps’ You 


know how it gocs 

Looking at these French 
posters 1 feel that the artists 
were subjected to the very mini- 
mum of commercial! restraint and 
that they enjoyed every minute 
of the work Sponsors here, 
please note 

Incidentally, 1 have recently 
noticed a lot of pictorial maps. 
1 wonder whom these are in- 
tended to appeal to. The map- 
lovers will be irritated by the 
very obvious distortion of 
emphasis, and people who do not 
like maps, in my experience, do 
not look at them and often can- 
not understand them. There are 
not even little sketches around 


| the margins indicating the plea- 


sures to be found in the area 
being publicised 
* * * 
LOOKING THROUGH a recent 


\ issue of Graphis 1 caught sight of 


the following passage from an 
afticle on the famous French 
designer Savignac 

‘Savignac . . . speaks the uni- 
versal language of the great 
artists and is at the same time 
understood by all. . . . Savignac 
has a genius for simplification. It 
is impossible to condense into so 
few strokes a greater wealth of 
meaning—and, since he is an ad- 
vertising artist, a more convinc- 
ine array of selling points.” 

Anyone who has seen 
Savignac’s exquisitely pointed 
drolieries for Duniopillo, Coca- 
Cola, Perrier, Cinzano and other 
well-known products will agrec 
that the above is no Over- 
statement of the man’s ability. 

One artist on this side of the 
Channel who has this “genius 
for simplification” is Abram 
Games, and his new poster for 
Truman is a fine expression of 
it. Who but a great simplifier 
could have produced this 
masterly coloured doodle? Basic- 
ally the design consists of a 
formalised glass of beer in 
silhouette, half-imposed on a 
large exclamation-mark the verti- 
cal stroke of which is an identi- 
ca] but darker silhouette of the 


glass. The use of colour, how- 
ever, is the most remarkable 
feature of this poster Red. 


orange, burgundy and yellow is 
indeed a daring combination; but 
as used here these colours convey 
to a quite astonishing degree the 


Simplification to elementals is 
one of the secrets of successful 
poster designing. This example 
by Abram Games shows him to 
be the master of this technique. 
The most remarkable feature of 
the poster is, however, its 
colours: red, orange, burgundy 
and yellow. 


cheering quality of good beer 
and the cheerful atmosphere 
associated with the drinking of 


it. 

To those who may consider 
this an over-sophisticated reaction 
to the design which will not be 
shared by the drinking masses, | 
can only pass on the comment of 
my twelve-year-old son. “It 
looks like beer,” he said. 
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Local lad 
makes good 


Many a young Midlander starts to read The Birmingham Post because he thinks 
it is the thing to do. After closer acquaintance with the paper he learns why 
it has achieved this reputation. The Birmingham Post's service to advertisers gives them one 


of the widest “A” class readership of any provincial morning newspaper in the country, 
effectively concentrated in the prosperous Midlands. It is the paper for those who will 
“get on” as well as for those who have already “ arrived.” 


To Cover the Midlands first Cover Birmingham 


The Birmingham Post 


Morning Daily Member of A.B.C. 


Birmingham Mail Birmingham Weekly Post 
Evening Daily The Family Journal 


38 NEW STREET ~- BIRMINGHAM 2 
London Office: 88 FLEET STREET, E.C.4 


Branches at Blackheath, Bromsgrove, Coventry, Dudley, Kidderminster, Leamington Spa, Redditch, Tamworth, Walsall and Wolverhampton 
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First with... Outdoor Advertising Notes 


. Danish Poster Men Have 
an oie a Regained Their Freedom 


HERE is rejorcing among out rates Magnet Publicities, outdoor 
- door advertising people in publicity contractors. Eight or 
Denmark for, after being mis nine different Operations were 
understood by Copenhagen’s required culminating with the 
municipal authorities for many application of a weather-protec- 

decades, they are to be allowed to tive varnish finish. 

come into ther own again * * * 

Many years ago, the free use of 
posters on any availadie space 
was considered a sort of disorder 
ly conduct, intolerable in a nice 
clean metropolis Posters were 
banished to a few small adver 
tising pillars, on the many hoard 
ings, unavoidable in a growmg 


For years, paint transfers 
have been successfully as sales 
reminders on retailers’ windows, 
manufacturers’ transport, packages and 
containers . and in many other ways. 


In advertising, of course, it is always unsafe to claim an idea as new, 
but this time we feel that we can. We have perfected an absolutely new city. only advertisements for the 
fluorescent paint transfer, and it is patented. wher of the house or land be- 

Mars recently became interested in this development, after seeing the hind the hoarding were permitted 
vast possibilities of this new idea. [hey quickly realised its power and | Under such circumstances 
strength to attract people at cye-level, and pull them to the counter posters could only be printed in 

Would you like to see one? Incidentally, we tackle any lay job; a | small runs and tended to become 
"phone call of letter will set us in your direction with full information. too expensive for general 
advertisers 

During the past 25 years both 
the artists’ organisations and the 
advertising agencies have worked 

Poine of purchase pushes tt home’ hard to os municipal officrals 
understand that a city may well 


XV “a be made more attractive by well 
‘ fisplayed poster Them tenacity 
~_/f ACRO Marketing Limited |B?! poses 


finally brought about a positive The B.P. sign attached to a 
Tneplay Diession of Omaga Plastics Limited) 


result An official “poster-com 70-ton treating tower durin 
§ Dyers’ Buildings, Holborn, London ECt ‘Phone: CHAncery 5654/5 mittee” has since 1944 worked its transit from Scotland to Sout 
RB way through the philosophical Wales is a stove enamelled alum- 
eres : 
problems connected with the de inium sign, suitably framed, 


sire for more posters. It has now measuring 6 ft. 6 in. square. It 
resolved that poster sites should was made by Acme Showcard & 
be permitted generally, and that Sign Co. Lid., for Anglo- 
the advertising pillars should be Iranian Oil Co., Ltd. 
remodelled and at least doubled * * * 
in number 

Poster interests have been 
warned, howeve that they must 
keep their own house in order, 
and that their display statons 
must be adequately maintained 
Particular objection has been 
raised to old and torn posters 
such as are frequently to 
found after an election 


A SILENT 
SALESMAN 


DEVELOPMENT WHICH may have 
wide applications in the outdoor 
advertising field is reported by 
Tyresoles Ltd. For their large 
fleet of vans they have started to 
use silk-screened transfers instead 
of hand-painted designs of their 
trade mark. The vehicles are 
sprayed in the two ground colours 
and transfers are applied to the 

* * » sides and back. This application 
is stated to require no more than 

SIGNWRITING FOR THE hand- three hours—against two days 
written advertisements on the needed by lettering artists 


This imposing display unit and showcase 
by Morey both SELLS the products and 
HELPS the retailer to give instant service 


MOREY (BARNET) LTD. 


Makers of Display Aids and Dispensers three double-decker buses which Tyresoles say that in addition 
169 HIGM STREET. BARNET HERTS are touring : America on the to the saving of time and money. 
Telephone BARNET 3222 Come to Britain” campaign was an advantage of the process is the 


carried out by the Magnet standardisation that can be 
(Clapton) Ltd, which incorpo achieved with it. Transfer designs 
they have found, are equal in life 
to hand lettering, their life being 
governed by a protective coating 
of varnish. 

. * * 


A New, Quick SERVICE 


Two ementials to every user of Multilith and Rotaprint Machines 


are (1) Rapid reliable service a nustent bigh quality. Both are - 

features of business ure which The Sorand Lithograph Co have Tut _ ew Hennessy sign in 
built up customer-satisfaction You are invited to contact the addres | Piccadilly Circus, London, has 
below Terminus 6 where you w cceive courteous and immediarc pleased the crowds. It incorpor- 
etieotion 


ates 1.530 feet of neon tubing in 
fluorescent yellow, green and 
white and standard red and is 44 
feet high by 35 feet wide 
London Signs & Hluminations 
Lid. manufactured and erected 


“ALLIN” SERVICE 


Many wwerm find the Strand moprehensive service invaluab'c 
Simply supply the & fata th Company handles the job from 
dea t) Gamhed platc ady for your machine | 


THE STRAND LITHOGRAPHIC CO. LTD. the sign. Poster Services Ltd. are 


Fixing a silk screen printed trans- the agents and the account is 
handled by Dorland Advertising 
van is the firm's garage foreman. Ltd 


| 


157 FARRINGDON RAD.. LONDON, Ec! Telephone Terminus 2691 (4lines) fer on fo the side of T\resoles 
—"Wathbone 14) 
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The CHEMIST AND DRUGGIST 


to re-appear in ‘‘ quarto’ size with the 
first issue of 1953. 


The return of The “C & D” to “quarto” size 
meets the demand continually being received from 
advertisers for larger display space, with better 
facilities for more effective presentation of advertise- 
ments. 


Publication of THE CHEMIST AND DRUG- 
GIST in the “quarto” size will start with the issue 
of January 3, 1953, when a revised scale of advertise- 
ment charges will become effective. 


For nearly one hundred years THE CHEMIST 
AND DRUGGIST has served the pharmaceutical, 
chemical, cosmetic and allied industries. Its unrivalled 
status as the business weekly of the pharmaceutical 
industry rests on competent service by a qualified 
staff. 


New tariff and particulars of new advertisement 


sizes are obtainable from the Publisher. 


CH ashe DRUGGIST 


For Retailer, Wholesaler and Manufacturer 


28 ESSEX STREET, STRAND, 
CENTRAL 6565 


LONDON, W.C2 


=, 


ADVERTISER'S WEEKLY 


- HOW TO MAKE © 


1000 CALLS | 


<a 


\ By 


ee ~IN CANADA ‘ 


Canada’s railways traverse over 57,000 milee— 
from St. John’s, Newfoundland to Victoria, B.C. is 
a distance of 4,365 miles. To cover this tremen- 
dous, scattered area requires a big sales force, 
unless you use selective advertising to reach your 
prospects. 

Firms selling successtully in Canada use trade 
journals to make thousands of “calls” regularly 
week by week, month by month, between their 
salesmen s visits. 

The B.N.A. comprises over a hundred strong, 
effective trade papers and other selective peri- 
odicals. Single publications or small groups can be 
chosen which circulate (on a strictly audited basis) 
to exactly the potential customers you wish to reach. 

Airmail your request for information about any 
class or type of industry, commerce or retail trade 
and we will gladly and immediately send you 
market data and sample copies of publications 
covering your markets.* 

*You may eee copies of Canodian aa porpers 
G ade C 


at the offices of the © 4 
tm London, Liverpool, Glasgow "Botiost 


BUSINESS NEWSPAPERS ASSOCIATION 


‘ _ -* OF CANADA 
137 WELLINGTON ST W TORONTO CANADA 


RS ERIN IBIS Oe, 
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ADVERTISERS WEERL) 


oa a §=REGIONAL WEEKLIES 


THE 


WELLINGTON JOURNAL A Glad Gamut Of Ads. For 
The Spring Supplements 


says Wilton Evan 


London Representative 


DAV!D L. CLACKSON, 80, FLEET STREET, E.C.4. (cenero! 2626) 


& 
SHREWSBURY NEWS 


net sates § | ,808 WEEKLY (A.B.C.) 


Largest Net Sale in Kent 
KENTISH TIMES 


SERIES OF BIGHT LOCALISED EDITIONS 
CERTIFIED NET SALE 


" 80,093 “= 


ABC. Certificate for the s/t months ended Dec. 31, 195i 


A limited amount of space is now available for new business— 
Fiat rate 23/- per sci 


TIMES BUILDINGS, SIDCUP 


London Office: 329 High Holborn, W.C.! 


Tel: Foots Cray 3077 (3 lines) 
Tel: Holborn 1730 


alse ot Bromley, Orpington, Eltham, Bexleyheath. Erith and Dartford 


CANNOCK | 
ADVERTISER 


Covers the whole of. 


CANNOCK CHASE 


STAFFORDSHIRE 


POPULATION 
OVER 65,000 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


intensively cover the populous ond 
Prosperous area of South.West 
Middlesex 


NET SALES 


41,335 


A.B.C. 


1% HIGH STREET 
HOUNSLOW 
Phone; HOUnsiow 00'6-74 
London | Jackson, 
Clifferds tan, £.C.4 HOL NI! 
Founder Member London Suburber 
and Home Counties Press Grow 


The newspapers 
of North Essex 


Lssex County 
Standard 
Gazette 


Braintree and Witham 


TIMES 


Over 44,500 a week A.B.C. 
Ss. per s.c. inch Flat 


1i2 


TINHE supplements that bloom 
in the spring are again with 
us—only this year, so far as the 
weeklies are concerned, they are 
bigger and better. Enterprise is 
evidently in the air 
A light touch characterised an 8 
page “Swing to Spring” supplement 
m the Grimsby News, in which two 
colours were employed with plea- 
sam effect An apple green was 
chosen as the second colour, and 
seasonal mood was struck by a 
and blossoms on 
Advertusements 
covered whole glad gamut of 
spring advertising from wall-paper 
to motor-cycles 
History was made by the 20-page 
folio supplement “Survey of Farm- 
ing and Agriculture” published by 
the Northumberland Gazette In 
his introduction to the survey the 
paper's agricukural correspondent 
emphasises that its aim 1s to re- 
cord the achievement and potential 
of rural production with particular 
reference to Northumberland. it is 
planned make thes an annual 
publication 
Production of a supplement of 
this size and scope dealing with 
agriculture is believed to be a ven 
fure unequalled by any weekly 
paper previoudtly. at least in the 
north of England 
Official support 
from the northern 
National Farmers’ Union. Among 
comributors were the Duke of 
Northumberland James Turner 
president and K. Knowles 
secretary, of the National 
Union; Li.Col, W. R 
presidem of County 
Landowners’ Association Siu 
James Scott - Watson dis 
general of the National Agricukural 
Advisory Servic Professor 
Cecil Pawson. King’s College 
castle ind F. ¢ Hawkes 
ary, the Chartered 
ind Estate Agents 
In addition cra lists 
deah with the various aspec 
t industry in Northumber 
The supplement 
ported by advertise: 
Guide for 1952 
shows in all parts of England and 
Scotland 
This notable effort was produced 
under the direction of Frank Stani- 
forth. editor-in-chief, and H. S. Bell, 
idvertisement manager 
Northern Press Ltd.. which 
tion to the Northumberland 
publishes also the Shields Gazette 
(South Shields), the Shields Evening 
News (North Shiclds), and the 
Rivth News and Ashineton Post 


was forthcoming 
branch of the 


New 
secre- 
Auctioneers 
Institute 


local sp 


| (Blyth) 


> * > 


EY! N on historic occ 
* plements can have 
chatty note. Consider this intro- 
duction to an cight page special, 
produced by the Wakefield F vpress 
on the occasion of its centenary 
John Robinson was ieep im 
thought. Even the eager cries of 
a pot boy outside the Talbot and 
Falcon Inn. as a handsome four- 
in-hand N orth- 
gate, failed to rouse hin From 
the Bull Ring he walked steadily 


IS1ONnsS, SUp- 


: boeht and 


lumbered down 


in the § directi 

Spurning with his 

which had heen 

overhanging houses 

Besides a fine and factual account 
of progress down the years, and a 
double-page spread of pictures 
showing the “backroom boys” in 
action, the supplement carried some 
quaint statistics. Among them was 
the fact that the 20 reels of news- 
print used for a weekly issue of the 
Express series would stretch from 
Wakefield to Colwyn Bay 

Again: If all the lines of type 
used in cach week's Express were 
placed on top of cach other in 


on of Westgate 
foot garbage 


thrown from 


FARMING AND ACRICLLTORE 
“eT 


. 


4 good specimen among the crop 
of spring supplements was that pro 
duced by the Northumberland 
Gazette Here is a reproduction 
of its front cover 


columns, they would reach three 
quarters of the way up the 
cathedral spire 

Presemicd in this form, such in- 
formation may register and help the 
reader to appreciate the mechanics 
behind the production of his weckly 
paper 

* * * 
JiAstTt R brings with it the oppor- 

“tunity for weekly papers to pro- 
duce a number of topical tie-ups 
Composite pages ranged from “bles- 
sing the Easter bride” to admiring 
her new Easter bonnet 

Another note was struck by the 
Crosby Herald which offered an 
effective composite page on spring 
cleaning. Here, again, the range 
of advertising support stretched 
from dry cleaning to interior deco- 
rating. A_ half-page by Hoover 
advising housewives to spring-clean 
the modern way, incorporated seven 
dealers’ announcements. Editorial 
included an attractive photograph 
of a housewife snapped during her 
own spring-cleaning. 

“Spruce up for Spring” was the 
heading for a pre-Easter page in 
the North Berks Herald. WUHere, too. 
editorial included a spring camera 
study on a local farm 

“Your home is what you make it” 
was the theme of another good 
composite page. in the Blackburn 
Times. 
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Our Roll of Service 


displayed at Head Office records 


the names of one hundred and twenty- 
seven people each of whom have devoted over 


twenty years’ service to our Company, a 


grand total to date of 4,184 years. This wealth of 


experience and that of hundreds of others is always at 
your service in our six factories, and a highly experienced 
staff of craftsmen is available to execute your requirements 
for periodicals, and all classes of printing. Come and meet the 
people illustrated in this advertisement — you will find them a 
helpful, enthusiastic and attentive band. Our 
factories are situated at London, 
Stratford, Rochester, Kettering and St. Albans 
A letter or telephone call to the following 
address will bring immediate service 


MANDEVILLE PLACE, LONDON, WI 


WELBECK 0665 (5 lines) 
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ADVERTISER'S WEEKLY 


NANNY 1 


i 


re ay 


Gillett Peas 


NOW AVAILABLE 


for whet may well preve te 


FINE STERL PENS $303, 
«- 


22 opm meme? © & 6 
Seu or Dente) amp 


age FP | 
ore edvaed to carry « 
tock 


JOSEPH GILLOTT 
AND SONS LTD. 
Vietorta Works, Birmingham, | 


Leadon Office 
20 Now Bridge farens 6.0.4 ~ 


BtIAMAanm”m™ 


DISPLAYS 
EXHIBITION STANDS 


MERCURY 


DISPLAYS LTD. 
bite *nat'. Sats Stet 


? cr VAR AAR 


MER NR NR NNN UE EL L ice 


/ \Consider 


the facts 


enterprieing, with every ar | getter 
inte the homes of the people of BEDS 
HERTS and BUCKS. « cover 
thriving territories, with over rth 000 
copies weekly 


HOME COUNTIES 
NEWSPAPERS GROUP 


13) Fleet Street, £.C.4 Central 1960 
Head Office LUTON Phone 5050 
Advertisement Manager Cloude W Gilder 


| and salty as 


DIAMOND FILM PRODUCTIONS 
HIGH CLASS [6 mm. FILMS 
produced tor all purposes. Colour or 
Black and White Processing and Tithing 
services Film Serips and Lantern Sides 

produced 
aw 
124 Oatlands Drive, Siough 


SIGNS 


wen 


enection Rtwevation 


‘What has economics to 
do with it ? 


Some things are and others aren't 
what they appear to be. The study of 
a selling 2s calls for economic 
smpight hats where | can help you 
May I! 

PIPE, 17 PEAR CLOSE. NW 9 


Giants? 


pee #® Wike ou sew Mustratcd 


COL $i66 


Autotype, Brow siow Ad, Wi}. Ealing 169! ) 


AUTOTYPE:# of wr 


DAY and NIGHT 


TYPESETTING 


PLUS 


STEREOTYPING 


REPRODUCTION 
SERVICES LTD. 


18-20 ST. JOHN STREET, 
CLERKENWELL, E.C.1 


Phone: CLE 1588-8 


| point by 


The Fastest 


- CLELAND) 


PACKAGING 


Cartons, outers and display preces made 

es order, in immaculate style and in the 

best traditions of Industrial Design — 
functionally and visually 


WM. W. CLELAND LTD 
STAPLE HOUSE, HOLborn 252! 
CHANCERY LANE, W.C.2 & BELFAST 
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RECIPE FOR A NEW MAGAZINE 


I AM planning, for an un- 
usually enlightened client, 
a new monthly house journal 
to be sent to his customers. His 
State of enlightenment 1s mani- 
fested by his recognition of two 
things 

(a) That his customers are 
busy business men who never 
catch up with the piles of 
magazines, trade papers and 
books they ought to read; and 

(b) That full value can be 
obtained from a magazine 
without cramming every square 


inch of paper with small type. 


The client has, therefore, 
expressed a wish that the journal 
shall be of such size and shape 
that it can be slipped into the 
pocket so that it can be read, say, 
in a train or bus on the way 
home. The text is to be as crisp 
a cocktai! biscuit, 
concise, topical and stimulating. 

This, you may say, is a tall 
order 

It is 
is not 
leisurely ‘cauieiing 


‘Spotlight On — 
House Organs 
b 
BRIAN HILTON 


The dehydrated editorial 


point until all angles 
are covered is relative!y easy, if 
sometimes tedious The page 
that is as concentrated and 
nourishing as 4&4 Meat essence 
demands careful selection and 
ruthless editing if balance js not 
to be sacrificed to brevity. For- 


| tunately this journal! wil! not be 


a one-man job 
* - * 


PHOTOGRAPHIC = COMPETITIONS 
have always been popular. Any- 
body with a camera, even the 
simplest box, may get a first-class 
exhibition picture cither by luck 
or judgment. But photography 
is an expensive hobby. Editors 
should, therefore, offer prizes big 
enough to reward success 
adequately. 

The editor of Unilever House 
Magazine has divided his com- 
petition into four classes: 
“Landscape and = buildings”: 
“Animal and figure”; “Still-life”; 
and “Happiest picture.” 

For some reason not explained 
and not apparent to me the first 
prize in class | is £2 2s. and in 
the other classes £1 Is. Unless it 
is that architectural photography 
usually requires the use of more 
elaborate cameras. | wouldn't 
think a landscane building 


calls for more skill than figure 
work 

A first prize of £2 2s. would 
not be too much for every class 
The editor reports that last year 
there was a drop in the number 
of entries, though the prints were 
of higher onile The offer of 
a larger number of prizes, even 
of 10s. 6d. consolation prizes, 
would probably increase the 
entries 


Per TALKS ARE said to be un- 
popular and useless 
journals; which is 
sensible as saying that leadership 
is umpopular. It all depends on 
the kind of pep talk. re are 
few examples in this country; 
most industrial editors run away 
from the problem. 

Weir Bulletin recently carried 
an article giving the meaning in 

lain words of the economists’ 
jargon. Without implying present 
laziness the article invited readers 
to answer to themselves two 
questions 

“Do you think that there would 
be an improvement in the all- 
round position if everyone—from 
top to bottom—worked 5 per 
cent harder for 5 years for the 
same money? 

“Do you really believe that it 
would be impossible to do that 
S per cent extra?” 

This article, is, I think, a good 
deal better than nothing. It 
would have been more impressive 
if an indication had been given 
of the kind of 5 per cent extra 
effort that management was not 
merely prepared to make, but had 
actually started making. 

The author of the article was 
perfectly right when he said we 
put too much stress On govern- 
ments. Leadership should begin 
at home. A house organ should 
not merely abjure; it should 
report and reflect that leadership. 

While on the subject: the 
Civil Defence and Home Guard 
drive (sic) has received sparse 
help from industrial editors. Yet 
almost every business had its 
civil defence set-up if it was 
only a fire-watching group, and 
many had Home Guard com- 
panies or platoons 

Two journals that are aware of 
the need for intelligent support 
are Southern Electricity, which 
carries an article on the Southern 
Electricity Board’s plans and a 
“who's who"; and Blackburn 
Aircraft’s Courier, which has a 
reminiscent note on the Home 
Guard and a cautious query 
about the future 

A lot of industrial editors com- 
plain they are not taken seriously 
But if they will not take them- 
selves seriously and use their in- 
fluence in good causes they must 
be content to be regarded merely 
as commentators on the un- 
important. 
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BEDFORD 


for 
Oarsmen 


teh they held 


vere Bend Mow : ' 
~ p wen i a Ay rey ato 
of a, ea then bp ah 


ifey-obx 
‘appropriations 


the thrifty 
for well spe 


ERNEST LUMSDON 


ADVERTISER'S WEEKLY 


WHAT IS THE best way to tap the big buying-potential in 
and around Bedford? The surest way is to advertise in THe 
BEDFORDSHIRE TIMES and RECORD SeRiES, five newspapers 
which are read regularly and carry a great deal of weight 
with the people of this prosperous industrial 
and agricultural district. The fact that your 
advertisement appears in these long-respected 
newspapers will make it even more effective. 
Bedfordshire is one of the many thriving pro- 
vincial areas covered by the 36 Westminster 
Press newspapers. It costs comparatively little 
to place your advertising in the ‘Thrifty 
Thirty-Six, and they will give you the finest possible value 
for your outlay. 


40) the Thrifty Thirty-Six are members of the A.B.C.) 


Lendon Advertuement Director 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 


167-170 FLEET STREET, LONDON, £.C.4. TEL: CENTRAL 3265 
Manchester Office 
MIDLAND BANK HOUSE, 26, CROSS STRERT, MANCHESTER 2. TEL : BLACKFRIARS 3990 


Leeds Office 
RUSSELL CHAMBERS, MERRION STREET, LEEDS 2. TEL: LEEDS 24998 


48,000 of these display units were produced by automatic 

screen process printing, with ten variations of copy-matter 
for packing. 

Another job well done by . . . 


YP 
décor ADVERTISING 


46 BROADMEAD- BRISTOL | - TELEPHONE 26817-20460 
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I ACK from the Gold ( Charles-Dean's Gold 
and | 


ull of “enthusis In inl P. Coast film: Auger & 
the exmral and wellare w as Cr ond =a 
the African Manganese ( ie Turner appoint 6- 
is B. CharlesDean, managing language man: David 
director of Hartley-Ward Studios -_ Allen, of “Dublin 
producers of industrial and 7 
me cial files. He tas bh ne the tremendous cye-appeal of ballet Evening Mail:'" Mox 
s film of the company : 4 selling medium,” she told me, Millar's work for 
Nesut and has emply no & . have been working on several Science Museum. 
all for the yf . ’ D . for different advertaing 
benefits of pr rade yum ‘ houses for months and this ss really 


mart of the world our first night 
, Particularly Broth priva rf Auractive li-year-old = Felicttas By CONTACT 
iry Mr. Charles-Dean muk TY ve in the Vienna Ballet until 
secret of hes pride in t » married a London business man Wimbledon Amateur Artists 
Hruain has played y Since coming to London Society 
foundations of industry 1 ov « "t i she has taught ballet and appeared Durm Easter at Eagle House 
workd. In 1946 he start « ? m films. She has one three-year- Wimbledon, the Society held an art 
of what he calls “patriot re old son exhibition on behalf of the Wimbie- 
films” the first f which dealt with : a Asked why she was not dancing don Sea Cadet Corps, and it will 
printing ink ’ ’ in the ballet herself, she laughed be on view again this week-end. Onc 
His letewt film. which has the ft ch and sad I am expecting another of the features of the exhibition is a 
workin tle “Achievement” is the a. baby large portrat of Sw Arthur 
firw of 4 few serics Indust ria! ae : * * . Bonding. president of the Corps 
Observer Reporting Mr Charles by r. Adams 
Dean ie 0 ieee n the film tech A SIX-LANGUAGE man has been * * * 
nique of revealing the wor : appointed manager of Auger and . » 
organiaation Feluttas de Cottier (centre) rehearses Turner's foreign department His HIS engaging picture s! ma 
- ente members of her ballet team name is Carlo Miletuich and he was Gladys (née Stockman), of R. § 
outsider can give at ; . formerly in charge of the foreign Caplin Lid., who, with her husband 
organisation when . cs Crawtord for Simpson's of Picca department at the Oglasni Zavod Don Litterick Londen sepreneate 
much more effectively than anyon at Ciro’s next Monday from Hrvatske, the Yugoslav advertising uve of Farming ews 
an p.m. till omdnigm, before the agency adopted” by « motherless 
that Hartley-Ward Studios normal Ciro clientele, will be an His first-hand experience of the lamb while Oy Ley — 
(formerly Movegram Lid) have expresmonist beach hallet featuring Yugoslav market should add to ‘g_in North Devon fed y = 
branched out also as exhibwion the latest Spectator Glamour beach Auger and Turner's already The orphan attached ise f to them 
stand and interior specialists, Mr weer and swim-suns. This new siderable connections § in while they were looking over a large 
Charles-Dean works all the hours advertising device was choreo country, and doubtless his flock of sheep on a farm and stead- 
there are Fortunately he loves his graphed and produced by Felicitas languages will be pul to good use 
His previous picture, “Roads de Cottier and will be danced by in carrying out foreign pubheity for 
was for the Trinidad Lak« and three male ballet A. and T.'s clients and in maintain- 
people In November he i ing contact with the agency's offices 
to the Gold Coast to Mile. de Cottier believes this is overseas 
colour-film about timber the first time that ballet has been oo a — 


* * * used to real effect in the promotion A YEAR ago the circulation of the 


of commercial products 1 feel Dubl Eveni Mu 7 
( ’ 7 ai wi 8,000 
HIGHLIGHT of the mannequin confident that our littl show will - a aC. Sees ae vo second 


show being staged by W Ss convince any advertisers presem of half of 1951 


was 79.625. Now it is 
_ probably over the 80,000 mark. Of 
the credit for this, no small share 
must go to its pleasant and unassum- 
ing general manager, David Allen. 

Printing ink ws in Mr. Allen's 
blood, for his father, Robert Allen, 
who served his apprenticeship with 
the Ballymena Observer. was for 
more than 50 years a linotype opera- 
tor with the Belfast Northern Whig, 
on whose staff he is still serving as 
a might reader 

David got his introduction to 
printing in Belfast in 1921 with the 
commercial printing house of 
Wilham Sweeney, before going to 
Dublin 12 years later to Easton and 
Son. It was in 1917 that he joined 
the Mail. He moved to the mana- 
gerial chair, in succession to James 
Beggs. a couple of years ago 


Giadys had a little lamb 


fastly refused to part company. 
When the couple left the field it 
* even wriggled its way through the 

FEW THINGS, | imagine, can gate and pursued them down the 
lend one’s work such a cachet of road, bleating pitifully. 
authonty as acceptance by a They were eventually rescued 
museum. This distinction has gone from the lamb’s over-affection by 
to Max Millar, well-known technical the appearance of a farm worker 
ilustrator, and head of Iliffe’s edi- with the infant's lunch im a baby’s 
torial artists 21 of his drawings feeding bottle. 
showing the technical features of 
historic Cars, Car engines, and motor 
cycle power units have been ac- WEEKS WISECRACK 
cepted by the Science Museum for 
permanent exhibition 

The Museum is greatly pressed 
for space for exhibits, and these ~“ 
drawings, originally published in the 
4utocar and the Motor Cycle, will 


SOUTH EASTERN help to preserve continuity in the 


Road Transport Section 


@ . * 
ANOTHER advertising man who 
leads a “double life” is F. Danton 
Adams. Professionally, he is adver- 
using manager of the British «eg ’ : ‘3 
| Vacuum Cleaner and Engineering We can’t call it the Giant 


Co. (the “Goblin” people) and a Economy Size pack any 
HEAD OFFICE ee MAIDSTONE member of the Incorporated Adver- more—it needs a taxi to 


tsing Managers’ Associatic Pri- P a 
LONDON - 80 FLEET STREET vatcly be is’ president of the get 6¢ home ao it ie!” 


s of 


OO —CsiSCSCsCSC‘C‘(‘‘SCN 
( ee 
7, ; ud an aay ? ty 
eo ee Cn: i 
m = Kents Own Picture > ae 
mB Rents Own Picture Vay A , 
7 i 4 ! a va ) SY _— 
. ( ; / “— eS 
; ee . } 
| Wee PS 
: te 4c; 
° re Eis 
: sw . s Ae 74 SE | 
AN NIV" 
: as 
| | : ) we _ oe 
es, a a oc: ee 4 ‘  - ee S . ee ies tie Poin, Ba 3 
See + a ee “Se RT ees WO ee 


Avan. 17, 1952 ADVERTISER'S WEEKLY 


“A SOLUS TRANSFORMATION” 


BEFORE AFTER 


> we 2% ot 


A Guinness a day om 


@ Solus Sites improve the Amenities 


This photograph of a National Solus Site shows how a derelict wall can be 


cleaned up and re-modelled to become an attractive poster position—and, 
at the same time greatly improve the local amenities. National Solus Sites 


are available in all commercial areas in England and Wales. 


NATIONAL SOLUS SITES LTD. 


56°60 STRAND - LONDON - W.€.2 . TELEPHONE: TRAFALGAR 64922-3-4 


DIRECTORS: T. A. ALLAM (Managing Director) SE. CARTER r Ww. PELTON R.H. LAWSON 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION 
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Northampton Polytechn 
Society about printing 


for ki of Liberty 

he last nine month ‘ 

Liberty adv sere nts 
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THAT L. G. Pine, 


‘ meeting of te 
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Falkirk Rotary Club on 
mn Scotland 
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irnal reports 
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Genealogists on “The decline 
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cancel contracts, the Wal 


Journalists in Edinburg 
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Incorporated Society of British 


sacle STE eR 8 RAT 


waiter 
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increased 
sales! 


A reproduction 


existing trace mark 


ttering 12 in. high 


« 


tring models 


re 


The Pytram 


showing eXamples « 


slightly nodified to 
instant attent Moulded in 
one piece in Pytram 
Compound with silk 


Send to-day for your 


f the Pytram folder on 


for ‘live’ publicity 


PYTRAM LIMITED, DUNBAR ROAD. NEW MALDEN, 
Telephone: MALDEN 3225,7 


lesigned to sell 


It 


Strasbourg 


Holidays in Britain” to the French 
British European Airways and the British 
will be seen in International Fairs at 
Designed by John Lansdeil, it was 


Organisation Lid. who will be responsible 


the four Fairs commencing with the Lyons Fair on 


Saturday 


ctor of 
6 to 
land next 


con- 
often 


Printers 


+ It will 
Mayor of 


every 


<on 


own in 
dition 


May 3 
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all. 


commit 
Society of 
British 
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ADVERTISING 
DIARY 


Thursday, April 17. 
BiamMinoHamM PUBLICITY gASSOCcts 
Thon Go Tf SManyer and Alex 
Pirie on “An Introduction to Paper 


annual dinner 
dance. Eccleston Hote! 
Saturday, April 19. 
Posucry Civs oF Lericesres 
Club Day 
Cice Devetorment Commirree 
meeung Lenester 
Tuesday, Aprit 22. 
Beaprosp Pustictty Association 
mecting W. Musgrave-Wood on 


Colour” Midland Hotel, Brad 
ford, 7 p.m 
ednesda 23. 


, & a 
Pusticrry Crus oF Lonpon. Little 
Journey to Seager, Evans A Co 
Lid. Deptford. 2% pm 


Thervday, 6 
Acowven Civs Gore Cece 
Captain's Day Porters Park 
Radictt 
Friday, . 
Beeks snp Bucks annual dinner 
and dance Aldingham House 


Hotel, Maidenhead. 7 0 pm 


Oslo Exhibition Will Sell The 
Best Of British Design 


One corner of the exhibition 
creates the atmosphere of a 
typical English country inn and 
forms a background to exhibits 
of bar furniture, bottles, jugs, 
labelling and other accessories 

Also in the exhibition ts a 
printed curtain fabric named 
“Calyx,” which has been judged 
by the American Institute of 
Decorators to be the best of the 
year in the American market 

Four bodies have shared the 
task of staging this exhibition 
The Society of Industrial Artists 
is responsible for the exhibition 
design which has been prepared 
by two of its Fellows-—Milner 
Gray, R.D.L, and Robin Day, 
A.R.C.A. The British Council is 
transporting exhibits to and from 
Norway and is co-operating with 
Landsforeningen Norsk Bruk- 
skunst, which is presenting the 
exhibition first in Oslo and after- 
wards in Bergen and Stavanger 
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Pringle in 1936 


Aristoc in 1930 


01 


they use it... 


ADVERTISER'S WEEKLY 


Hy courtesy of fons DewWaR A sOns5, LTD 


and & 


sTeEet & CO., LTD 


..- beeause it selis! 


These famous advertisers are typical of many long- 


established concerns who have seen their first t decision 


to use The TATLER confirmed in succeeding years 


by some of the most knowledgeable minds in 


advertising and supported time after time by one 


paramount criterion —RESULTS. 


They find to-day, 


as they have always found, that The TATLER is a 


powerful sales force in an influential market, 


“TATLER 


w T. CARPENTER, ADVERTISEMENT MANAGER, INGRAM HOUSE, 19§ STRAND, LONDON, W.C.2. 


Manchester Office: 53 Market Street. Telephone Manchester, Plackfriars 4109 
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| FOR Quality " 
| SILK SCREEN PRINTING 
|| AND PROMPT DELIVERY 
| 


su wcaRmods 
| window Bis 


CUT-OUTS er 


DISPLAY | 
SILK SCREEN 
DESIGN 
EXHIBITION 


ADVANCE \ 
PUBLICILY Le 


\a9. WARDOUA ss 
LONDO 


GLARARD 8236 


PPP Pere rrr 


; “MULTIPLE SILK SCREEN 
: PRINTING 
Posters, Banners, Display 
Units, etc. 


+ METROPOLITAN PUBLICITY LTD. 
* 242 COMMERCIAL ROAD, E.1 


: Telephone Stepney Green 1522 - 


General Printers 


General Printers 


Whether it's merely a job of 


from 
prepared by us 
of making-up 


one your « 
well be spared 


Fermaprint 
17 Fleet Street, £.C.4 
90 Victoria Sereet, 5. WI 


PETTYsSONSI™ 


14 quers VICTORIA ST EC4 
ONE CiTy 2388 
ae... WHITEMALL PRIWTERIES LEEDS 


SCREEN PROCESS PRINTING 


e 
SUPASIGNS 
42 Hoxton Square 
London, N.1 
CLE 2354 
oe 
SIGNS & DISPLAY UNITS 


(head office publicity) to 
1 


Specialists In 
Screen Printing 


W. C. RAYMENT 


AND COMPANY 


RAYSIGN WORKS 


f | 
| IF YOU PRODUCE 


PRINTED PUBLICITY 


and require live 
sentation from a 
plus reliable 
first-class machinery and 
men, you should write 
or ‘phone the manager 


LIVERPOOL 
LETTERPRESS LTD 


London Office’ & Princes Street 
Westminster 5 W.!. WHI 7202 


repre 
Printer, 
work from 


Silk Screen Materials 


TRADE 
PRINTING 
LITHO 


Photo-O fiset. Multi- 
colour work, Showc ord 
Prints, Posters, etc 


LETTERPRESS 


r Process 
ease 4 Cotologues 
hures, etc 


F. W. WHITE & CO. 
Letterpress & Photo | 
ALBION HOUSE, NEW NORTH ST 
THEOBALOS RD. W.C! HOL 9431 


tho Printers 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 


GEORGE HALL’S 
of course! 
GEORGE HALL (Sales) LTD. 
111 Wellington Road, South, 
Stockport Tel. STO 3375 


Periodical and General Printers 
with day and night staffs have space 
for weekly magazine, black or 
colour. First-class service with pro 
duction in London on modern plant. 
Write (er phone City 3054) Sales 
Manager 


PEVERLEY'S, M2 Fleet Lane, £.C4 


Blocks & Dies 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cutouts. Cutter crush dies for 
showcards etc. Steel dies for metal 
NOBS8BS & AYCKBOURN 
CLERKENWELL 


Est. over 40 years 


Miscellaneous 


ADVERTISING 
BALLOONS 


are a sure way to maximum 
publicity value for your money 


YOUNG & FOGG 
RUBBER COMPANY LTD. 
offer you a complete service 
with their “GARTEX” 
Balloons, printed to suit indi- 

vidual requirements 
Enquiries are welcomed by the Sales 

Office 
1241126 HAYDONS ROAD, 


BLEDON, LONDON, S.w.!9 
Telephone : UBerty 628! (6 lines) 
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Packing Photographers 
n - 
DESPATCHING ee sere 
SHOWCARDS? 


We pack and despatch 
Showcards— Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed Write or phone 


E. CHRISTIAN & CO. LTD. 
10a De Beauvoir Square, N.! 
Clissold 3463 


TS LTD. 
uns, SON & WAT 
7 EPWORT® s1_.ensen,t! £2 


mONeré 


Mechanical Displays 


SCREENASCOPE 
AND THE ILLUMINATED 
MIRROR SIGN 


CRANE AUTOMATIC CO. LTD. 
Makers of Advertising Devices 
Hone Kona Works, Exhibition Ground 


Advertising Novelties 


- Pencils 
and all types of 
Advertising Gifts 
Let us suggest gifts 
ANGLO genie PROOUCTS LTO 


Pintinturers 


BT PAN Lane, London, NW 
oo PSB anaes «6? 


Goodwill Gifts 
of ADVERTISING NOVELTIES 
for your business friends and 

potential customers 

SHENTON SERIES 
nom ¥ a large range with per- 

sonal service. Write for our 
or ask our repre- 
sentative to call. 
We ore actual manufaocturers 


GALE MELVILLE LIMITED 


67/73 MARLBOROUGH GROVE, OLD KENT 


Tel. BER 4187 (2 fines) 


¢ Gamat C2 | 


| commnann LADVERTISING 


PHOTOGRAPHERS 
-MATTACOL 


DISPLAY PRINTS 


From postage stamp to poster 
im single copres or quantities 


SCOTLAND 


A. NIMMO 
131 Wilton Screet, Glasgow, 


LONDON AREA 


"ROBERT P. HYMERS LTD 
17 Clifford St., Wl MAY lair 6768-9 


NORTHERN AREA 
R. CRON, 5S Hillingdon Rd 
Manchester 


s* 17 
 ecememeeememeanrare  f 


Advertising + Industrial - Editorial 
and Colour Photography 


A.C. K. WARE 


(PHOTOGRAPHS) LTD 
Metropolitan 9436 

Pomeroy House, Basinghall St., London, E.C.2 

(eee 


Any Size—Any Quantity 
Write or Phone 


PHOTOWORK LTD. 


Ae 
LILYWHITE LTD. 


73 Baker Street, London, W.! 
Tel. Welbeck 0938/9 


Nw. 


ADVERTISER'S WEEKLY 


Process Suppliers | Publications News 


Direct Mail 


For 


POSTAL PUBLICITY 
and 
MAILING LISTS 
of course 
HOMEX PUBLICITY 
11 Old Bond Street, W.1 


Are. 6076 


PLATE PROTECTOR 

SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 

IN TRANSIT 
AND CORROSION 

FOR AN 

INDEFINITE PERIOD 
Simple to use ond very economical 
Smell sample wwppied on request 


THE $.D. SYNDICATE LTD. 


46 EARL 5ST... FINSBURY, LONDON, E.C.2. 


SIGNS OF ALL KINDS 
J. D. SIGNS 


| IVES STREET, CHELSEA, S.W3 
Tel. KENsington 50% 
GLASSWRITING, EXHIBITION AND 
GENERAL SIGNWORK 


PAINTED PUBLICITY 


AND SIGNWRITING CONTRACTORS 


Established over 90 years 


FROST & WARD 


17 CHILTERN ST. W.1. WElbeck 3563 


Commercial Artists 


FASHION 
ARTIST 
LADIES ... CHILDREN .. . 


MARGARET JACKSON 


Cut-out Letters 


Cut-out relief tee 
ready gummed. syn ie -o 


LONDON ART 

33 Jubilee Place, S.W.3. Tel. FLA 6816 
ORDER DEPT. 3 All Soints Rood, W.1! 
Tel. PARK 943! 


(Continued on poge 123) 


Tetephones Telegrams 
BISHOPSGATE ESSDEECOP, 
aie. <> FINSQUARE, 
700! LOND OM. 
Cut-out Letters « Signs | 


And Notes 


1ee weuse 


This new style cover introduces the 


May “Royal Air Force Review. 
out on April 9. An illustrated 
feature on the “Last Bombs on 


Heligoland” and the story of the 
rebuilding of Bomber Command by 
Air Marshal Lloyd, are among the 
artic =a included. 
. 

oumihis ses is the title sd 
a new weekly paper to be > 
lished in the U.S.A. on Monda 
Fairchild Publications, of } Md 
York. This weekly paper will be 
devoted to the self-service sellin 
of foods, provisions, and allied 
products in the supermarket grocery 
sores of the USA London 
office of Fairchild Publications 
a creulation cam- 
aign is being undertaken in Great 
ritain. 


with . issue, 
when a new scale of advertisement 
rates will become operative. 
* - * 
Following on the success of the 
ie plement for Pm of the 
Export a 
“Supplement for Canada” will be 
produced in August and will be 
issued in Cana the following 
month. 
* * 7. 
Recently founded by W. Robert 
Foran is the Mount Kenya Observer 
of Nanyuki. A 16-page publication 
104 in. x 84 in., i contains news 
items of local interest and general 
articles with sport 


* + * 


A newspaper for Malian miners 
in ths country, Corriere 4) Minat- 
com, (Courier for Miners), is to be 


the National Coal 
rd in conjunction with the 
British-Italian Society 
* * * 
A finely roduced promotion 
folder for oontry Life Annual 


1952 has been issued by 
Pearson. 
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ADVERTISER'S WEFKLY 


Ad. Plans For 
New TY Sets 


mw tele vim ’ ~~ 


ancuus 


~s) fr 
hn All thes 
ugh E.M 


Sales 


. 
pub} 


April 2} 

the H_M_V. television 
hartes F. Higham Ltd. ond 
omphone, Clifford Martia 


Tide Enters 
National Papers 


Tick dv 
onal newspapers 


Large 


rtis 


vluding a half-page im the 
on sale for 
the whole 
schemes 
land with 
product 


Tule is now 
e throughout 
ind Wales 
sted in See 
launching the 
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CURRENT ADVERTISING 


ACCOUNTS MOVING 


Sta-Blond Goes To Auger & Turner 


Major development in the 
shampoo field is the move of the 
Sta Blond Laboratories Ltd 
count to Auger & Turner Ltd. 
Ihe change becomes effective on 
June | 
Augur & Turner will be 
handling the advertising for Sta 
Biond and Brunitex shampoos 
snd = Sta-Set Magicurl together 
with Vykmin vitamin and mineral 
capsules and Duse chlorophyll 
tablets 

Extensive campaigns are in the 
course of preparation 

al >. > 

The Robert Freeman Co., Lid., 
sre «taking over the account of 
Malttamac ramecoats, made by 
Mattumac Lid 

. . * 


NEW ACCOUNTS 
Apollo Appointment 


Advertising for Apollo table and 

min waters, which 

laced direct " 4 
handied by D. H. Brocklesby Lid. 
Anoth new account for this 
agency is that of the Home Brewery 
Co, Lid 

7 al * 


New accounts recently acquired 
by S. D. Toom & Heath Ltd. 
(fiemingham) include H M 
Hobson Ltd. (aircraft components) ; 


viously 


at on 
i. ee 


> Are 


Drau 


represented by 


9 Lower 


Gerrard 1157 


BRUCE ROBERTS 


ARTIST PARTNERS Ltd. 


John S8t., London, W.1 


(3 lines) 


NE & BELDING Lid 


J. S. Pritchard Lid. (gas apphance 
service): Wolf Land Tools (agn 
cukural and garden tools); Refrig- 
erauion (Birmingham) Ltd. (refriger- 
ation equipmem), Perfecta Motors 
lad. (motor components) Fac 
chinos Biscuits Lid.; W. R. Pashley 
Lad. (cycle and hight commercial 
vehicles): P. H. Muntz & Co., Led, 
(brasefounders) Anderson A 
Woodthorpe Lid. (chocolate vermi- 
ceth a couverture ma nufac- 
turers) Philidas Lid. (self- 
ocking 


and 
nuts) 
+ * * 


Taylor Advertising Lid. 
been appointed agents for V« 
Lid., with effect from July | 
will handle the publicity of 
Venesta plywood and packs 
divisions, the latter covert 
manufacture of foil 
tubes, plywood drums 
and New campaigns will 
cover ndustrial field 

. * . 

Lawson Trout Publicity Lid. 
(Birmingham) have been appointed 
for Multwutone Electric Co Lid., 
and are placing notices of ewhibi- 
tions and demonstratic 
tone hearing aids F . 
weekly papers in the Midlands 

* * 


NEW CAMPAIGNS 
More Faces And Places 


This year’s campaign for Iford 
films will be a continuation of last 
year’s scheme with the “Faces and 
Places” theme. The schedule covers 
national daihes (including _ half 
pages) and Sundays, Radio Times 
full pages in Picture Post, lilustrated 
John Bull, Everybodys and other 
weekly magazines, monthly maga- 
vines, provincial papers. and chil- 
dren's and teen-age media There 
will be double crown posters and 
car cards on London Underground 
Bus sides will be used and a large 
amount of point-of-sale material 1s 
being distributed in addition to neon 


have 
nesta 
They 
both 


cases 


the 


Symbol Switch 


The Idris symbol of 
ing lemon” weeps no 
feature of Idris advertising for over 
ten years, its place has been taken 
by a “laughing orange 

This developmem follows the re- 
cent acquisition of the Idris 
account by Gerden & Gotch Ad- 
vertising = Ltd. The “laughing 
orange” will be used for a selling 
campaign Recemt Idris publicity 
has been prestige advertising. The 
new symbol is designed to bring a 
touch of gaicty to Idris advertise- 
ments. In addition ther 
ing public demand f 
squashes rather than 
is thought to be a direct 
the Minatry of Food can 
Orange juice and to the 
in these times of sugar 
public taste favours the 
flavour of orange squash 

The “laughing orange” 
featured im advertisement 
don evening papers, subur 
home countics papers, bu 
sheet posters in Londor 

round and British railway stations 

here is also a considerable exten- 


the “ery 
more ay 


raboning, 
sweeicr 


Apa 17, 1952 
signs for shop windows 
in Picture Post and 
magazines are appearing for Ilford 
colour films and the Advocate 
camera Agents: Everetts Adver- 
tising Lid. 


Hall-pages 
other weekly 


* * . 

National daihes and Sundays, and 
women's weekly and monthly maga 
zines are berg used in a new cam 
paign for Morlands pram canopies 
featuring actress Valeric Hobson 
and her baby son Mark Agents 
Ss. HM. ym Ltd. 
* * . 

C. BR. Casson Lid. are running a 
new scheme for Dallow Lambert & 
Co., Lid., manufacturers of indus 
irtal dust control equipment, using 
the Daily Telegraph and engineering 
ind industrial trade press 

* > > 


Dunlop are taking space in trade 
periodicals to draw attention to the 
of compositions manufactured 
Dunlop -_ 1! Products Lid 

re iS special emphasis on D.S.P 

and the advertisements 

to latex compositions 

cluding moulding, dipping and 

spreading latices used in a large 

variety of mony re Agems 
7 * * 

A new scheme for Coldrator Re- 
frigerators is appearing in trade 
magazines featuring Coldrator con 
densing units Agents afe Stuart 
Advertising Agency Lid., who ar 
also handling a new series of adver- 
tisements in the dairy trade press 
for the Dairy Supply Co. Létd., 
featuring their farm appliances 

* * * 

Link House will 
publicity and advertising scheme 
for the 1951 Popular Handicrafts 
Annual, appearing in September 

* * * 

The summer campaign for 
Symington’s custard includes a half- 
page in the Daily Express, and other 
large spaces in the Daily Mirror and 
Daily Mail. Trade press advertising 
is now running. Agents: Mather 
& Crowther Lid. 

* . * 

A joint three-€ ate adver- 

tising campaign “British Airlines 

he Way” by B.O.A.C 

has started in 

and international 

This consumer cam- 

ign advertises the “Roundhe- 

orld” facilities available. Agents 
Foote, Cone & Belding. 


run a national 


Qantas 
t 


For Idris Ads. 


sion in trade 

brewery, catering 

— being used 
n 


press advertising, 
and = grocery 


addiion 10 large, hand 
painted posters are being erected 
in Regents Park Zoo where sales 
of Idns squashes are described as 
being “enormous.” 


An advertisement featuring the new 
Idris “laughing orange 
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Services & CLASSIFIED ADVERTISEMENTS | 


(Continued from page iii of cover) 


ieee APPOINTMENTS WVANTOO [BM BUSINESS OPPORTUNITIES 


Supplies... 


Process Engravers 


Exhibitions « Displays 


DISPLAY ano 
EXHIBITIONS{LTD. 


167-171 QUEENSWAY, W.2 
Phone : BAYswoter 229/-2 


EXHIBITIONS STANDS 
AND DISPLAYS 


DISPLAD LTD. 


CASTLEFIELDS 
MANCHESTER),15 


BLACKFRIARS cass 


THE CHEERFUL FIRM 


SisPepivay 


Stavict 


$-6 CARLISLE 
TELEPHONE 


STREET. wt 
GER 8225/6 


The CHANGEABLE PRICE 
TICKET specialists 
tn olf sizes — For all uses 
Trade terms on request from 
CAMDEN PRICE TICKETS 
48 Westbourne Gardens, Hove 3, Sussex 
Hove 39684 


COOK’S 
DISPLAY PRODUCTIONS LTD 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STUDIOS, LIMITED 


72a Plough Rd., Battersea, $.W.1! 
Tel. Nos. Battersea 5300 & 4886 


Creative 
Director Free! 


Having graduated in advertis 
ing via Studio and Layout / Ideas 
to Studio Manager, Art Director 
and finally Creative Director, I 
am now free to undertake 
sumilar position of Creative 
Director of Advertising 
Manager 

Experience gained with lead- 
ing Advertising Agents 

Able to create complete 
schemes for National or Trade 
Press, Outdoor Pubhery, etc 
to presentauon stage including 
copy 

Sound knowledge of Media, 
Typography, Reproduction, Art 
Buying, Administration. 

If you can offer me something 
worth while write 


Box 4239 
Advertiser's Weekly 180 Fleet 61 EC4 


SHORTHAND. TYPISTS, 
taries, Clerks, cte. If » 
need of staff, contact Embassy Burcau, 
Exce! House, Whitcombe Street, W_C.2 
(WHitehall *924) We specialise in 
efitent potsonnc! 


Private Secre- 
u are in urgent 


ARTIST, cataloguc, viewals, figure, secks 
post with manufacturer Home of 
abroad 


Box 4256 Ad. Weekly 180 Fleet St BC4 


ADVERTISING MANAGER 
Age 34 First class record in presem 
postion secks new apporntment 
Sound knowledge of campaign plan- 
ning, market research, sales literature 
copywriting, typosraphy, print buying 
Nauonal and technical press adver- 
teong Please write 


Box 427! 
Advertiser's Weekly 180 Fleet 61 EC4 


AGENCY MAN 2%, cxcelient production, 
print. aft buying, layout copywriting 
experience, secks position as advertising 
asetant of uUnior agency ckeculive 
Box 4276 Ad. Weekly 180 Fleet St BC4 


ENCED ARTIST available for 
se worl ‘ecting cards, pen- 
— illustrations commercial! 


ies 
Box a7 Ad. Weekly 180 Fleet St BC4 
& YOUNG MAN 22, experienced modern 
advt department ‘adminstration and 
sales) provincial — a change 
similar but progre 
Box 4278 Ad Weekly Tt Fleet Ss BCS 
FOUNG LADY, matriculated. with inti 
mate knowledge Of trade journal pub 
t as secretary 


“Weekly 180 Pleet St BC4 
LETTERING ARTIST, * years Agency 
and studio ecxpericnce. seeks ange 
Box 4261 Ad. Weekly 180 Fi eet St BC4 


VESst ALISER LAYOUT ARTIST, 2% 


years agency experience practical 
& ywiedge typography London pre- 
ferred. but would consider provinces or 
abroad 


Box 4259 Ad. Weekly 180 Fleet St EC4 


EE LANCE SERVICES 


TECHNICAL ARTIST, ILLUSTRA 
TION MECHANICAL DESIGN 
oO VELOPMENT for manufacture, and 

STYIL for selling —Clark, BM YNMJ 
London, W.C.1 


DESIGNER of Display 
— ors wrapping papers packaging 
and gcncral commercial work 

on me FLAsman 661 


FIRST-CLASS FREE LANCE decorative 
dewaner for pottery. table-mats, box- 

seeks further commissions 

Box 4221 Ad Weekly 180 Fleet St BC4 


Exhibition. In 


Phone your Classifieds 


Manchester firm of 

SPACE 
REPRESENTATIVES 

ore desirous of representing 


@ good Engineering journal 
in the North. Apply 


Box 41 
Advertiser's Weekly 150 Fleet 8: EC4 


DRAWINGS for Advertscrs and Pub 
lashers W. Partridge ) Bloomsbury 
Square, WC.1 MLS al 


ADVERTISING MANAGER, 
AGE MM, MLLA.MLA, 


Emigrating to New Zealand October 
Mvites enqguil«s from ectporters 
interested in free-lame representation 
and sales promotion in Canterbury 


District 
Reply Box 4279 
Advertiser's Weekly 188 Fleet 61 EC4 


u _ WANT w be the first in the 
figid with a new advertming plan which 


is NOt @ gadget of & catch write to-day 


Box 4234 Ad. Weekly 180 Pieet St BC4 


ELECTRIC 
NEWS LTD. 


wish to appoint an Agent 
for the South. Many 
National advertisers are 
using Blackpool's Electric 
News Sign, and to a live 
Agent, the proposition 
would be a profitable one. 


EDWARD STREET 
BLACKPOOL 


GO AHEAD with that Dircet Mall com 


paian to the aper Making and aliiced 
Trades: you'll fim ne latest Britwh 
and forcign lists in the 1952 Paper 
Makers and Merchants Directory of 
all Nations, jum off the pres 4s 


post free (40s. overseas) from Business 


Publkatioms Lid is} Pleet Street, 
London ca 
WANTED. Various advertising novelties 


Primed pencils and sumilar at wholesalc 
terms 
Box 4263 Ad. Weekly 140 Fleet St BC4 


A proposition of imerest to 


A TECHNICAL AGENCY 


or a fully experienced technical 
and industria) advcriwime man 


with the right contacts 
Medium sized. well established Pro 
vincial Agency handing National 
comumer accounts % prepared to 
jimecuss merescr with. or outright pur 
chase f small technica Agency 
lacking full recogn and secking 
som ‘pansion m gencral business 
Only sound propositions midered 
with the fullest imvest@ation on both 
sedes Obie mutua Jevclopment 
with gsredua retirement of mresent 
MD. in nottoodstan future 


Box 418 
Advertiser's Weekly 180 Fleet St EC4 


LONDON cnentEn (Letterpress) desires 


Ads ming Agents (open 
aed t Advertsing 
Catalogues, folders, etc 
ped modern plant 1s 
sma Auton to Quad 

i rane { Type faces 
ng. Bindery, etc. Acces- 
0.000 aq. feet Prins 


als only apply to 
on 4264 Ad. Weekly 180 Ficet St BC4 


to CHA 8844 (Ex 23) 


i corse. CLEENTS 


“INDt —~yo 4 
heuw produc ee Cark 
Loado: en 


caaeatal 


OFFICE ROOM comedic for beh Gow 
lance §=6fttowcher 


bu ‘ NMJ 


Boa 4266 Ad. Week 


tire Commercial 


mately 1.750 

fitteg throughout 

immed ate xx UPS LOR 

vround Ploeg Showroom with acw 
Mahogany front. Reasonable rental on 
lease without um Sole Agents 
Mewrs, MOSS & PARTNERS. 1° 


Seuth Molton Street, W.1 
«S lives) 


SALES AND WANTS 


FURNIVAL UNIVERSAL 32-inch power 
driven guillotine 
been carefully maintained and ix 
fret class order, any inspection lavieed. 


MAY 99)) 


Offers please to 
Box 4265 Ad. Weekly 180 Fleet St BCs 
FOR SALE. Sion 


in centre of large West Town 
lished WO years Price £1,800 w ip 
clude 6 room shop premises. Genuine 
enguirics only 


“ Mease 
Box 4255 Ad. Weekly 180 Fleet Si BC4 


OLD-ESTABLISHED Printers having in 


stalled additional plant new have 
capacity for periodical and feneral 
work Prompt Seseasten emceliont 
quality Fetm 


Garden Row 
City Road, London, Ni, Clerkenweil 
656 

Loxpon LETTERPRESS PRINTERS 
m take on additional work. Period) 

“C alogves, Advertsing Folders 

%, ct hi ood Service, Prompt 

uations ny 

om 4173 Ad “Weekly 180 Fleet S BCs 


Day and Night Shift 


printers can take on additional 
work through installation of new 
machinery. Weeklies, periodicals, 
magazines, book wark a spectality 
(5 Linotypes, fully automatics up to 
Quad Demy, }-knife trimmer, etc) 
Your own or paper from our large 
stocks of Mechanical Antique Wove 
30 x 40, 45 ib. and 20 30, 27 Ib. 
Cote and Art paper, etc 
write in full confidence to 
Managing Director, 
ORAGON PRESS LIMITED, 
93 Wellington Street, 
Luton, Beds. 
"Phone 2819. 


MISCELLANEOUS 


Forget Food, Fuel, 
Household Worries 


and LIVE in Trouble-Free Comfon 
at the DOWNS HOTEL Hassocks, 
Sussex. On the main London-Brigmon 
me. an howr from London-—many 
resents travel daily 

Really good food, central heating 
and log fires; attentive service. carly 
in bed. if 


@orous walks and views 
Physiotherapy Treatment Rooms. ultra 


violet ray, massage, foam bathe and 
electrical treatments Moderate 
charges, and special terms for winter 


tosidence or long stay 


Write for ihustrated brow hures 


DOWNS HOTEL 
HASSOCKS + SUSSEX 
AA and RAC Tel. Massocks 630 
Station Hassocks (Brighton Line) 
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ADVERTISER'S WEEKLY 


APPOINTMEN 


VACANT 


PLUPERFECT 
PRESENT 


Seovetary shoritend typist for man 


duces Wet faa « 
my > “ad one 
Itade Destems, Dis 
and Siands § Yhow 
yone pe _ew 

ame « “a on cH 
* providing anu heve fire 
a= odue . . “« 
tate gem 1" earn, Aa 
hw * imeresting 
perma rent grows Suncom 


fal epplicent n we 
given every opportunity « 


Bee 4270 
Advertioer's Weekly 160 Fleet 6 ECE 


4 
fon 4244 Ad 


amir requised (general) m iuding 
better im ‘ shorwcards utcuts otc 
1 etters iy beldman A Lyle Buricy 
O46. ee. Theotaids Road WC! 

(OFrv DETAIL CLERK fematic) 
teaquaed Must be axed to bu 
liu Fam & pm No Seturdeys 
Write ateme age, capertence and salary 


Weekly 180 Pleet S& EC4 


for layout, lettering 
and finished artwork. 
Agency studio experience 
essential 


Phone for intermew 
HOLbern 6573 


 ALOWYCH, LONDON, WCQ 


POSTTION Now opeo 
we ree 


lady prepared 
‘- jamt to Adver 
teona Manager Age & fot &s import 
ot &8 Previows experience, efficiency 


sod ability to work without supervision 
After on initial perk in Leadon 
employment would be a, Melkshar 
W ihtahire Apoly Dy letter giving fu 
jectaills of career to date and salary 


Weekly 180 Fleet St BC4 


4 


CLASSIFIED ADVERTISEMENTS | 


RATER APPOINTMENTS VACANT, Se. 64. per lime 465 


APPOINTMENTS WANTED, 


Weetty 188 Picet Street 


. 
BE PREPAID 
Leedes, E14 


rate om application: off 
Address 
(WAecer, 6644 


APPOINTMENTS VACANT 


Mtestions Vacuet “The cougegement of persons one Most 

be made through » Local Ofice of the Ministry of Labour or » yment 

Aaency Wf the io mee aged 15-44 inchesive or « women aged 156-59 inclusive 

oles be ot ee, of te employment, & excepted from the the 
Netification of Vacancies Order 1952." 


Capable man required with 
flair for engineering drawing 
Ability to use airbrush 
essential Good working 
conditions Five day week 
Holiday this year 


Write or phone 
BATESON & STOTT 
45 St. Paul's Churchyard, E.C.4 
CENtral 2664 


GOOD SHORTHAND TYPIST for Poo 


ie ty Department Knowledgec { 
owriet an advantage bul fot essential 
s4 jay week Alternate Saturd 
tre Apply Hendon ene, Exchange 
« Desoutter Bros Hyde 
Hendon, NW 
STA TERESA requieed by rapiily cx 
ing firm eneneee specialived 
markes research ants must 
have Firm oF t c s. ond Hon 


ope 
Dearee in mathematical 
experience in the 


statistics and 
tabulation 


advancement 
education 
previews ecaperieme wo 
Auwood Attwood Statistics 
Chantrey House, Eccleston 
sw 

EITERPRESS PRINTERS, old corah 
ished. with modern works London 
require Representative used to handling 
«our and first class commercial work 
Some Accounts available Our staff 
know of St eyo 
Mating capere 

Box 4211 Ad Weekly iso Ficer s BCS 


Street 


SENIOR ACCOUNT 
EXECUTIVE 


required for Malaya by 
MASTER'S LIMITED, 16-c Cecil Street, Singapore 


An opportunity exists with this old-established European 
Advertising Agency for a Senior Account Executive with 
all-round practical experience in all phases of Agency 
practice to take over management of branch office of the 
Company if required. Successful applicant must possess 
highest recommendations as to character and ability 


Personal interviews will be conducted by a Director of 


the Company in London, 
appointment and salary 
Address 
Advertising Service Led 
Regent Street, WI, 


personal history, past and present employers, etc. 


applications to 
Roxburghe House, 273/287, 
accompanied by full 


who will supply terms of 


clo Export 


Executive,” 


details of 


ERWIN WASEY 
Production Department 
ie) Applicants must be 

n ny 


require assetant for 
aged between 
fully con 
blocks 


Send fu 
for appovument 
Howse, Park 


Lane ' 
OL TDOOR ADVERTISING, 

emed Sue Finders required for Londos 

end Pr imes Generows salary 

COMMON an spemsees to men able 

tw prod « 4 sults Positon will 

be permanent. and scellent possibil: 

ties | the right man Wree first 

instance. giving full particulars to 

Bou 988 Ad Weekly 180 Fleet S& BCS 
— 


LAYOUT 
ARTIST 


EVERETTS want a layout 
artist with at least 4 years’ 
agency experience, able to 
produce good finished layouts. 
A sound typographical 
knowledge is essential 

Write or phone the Studio 
Secretary, 


EVERETTS ADVERTISING LIMITED 
10 Hertford Street, W.1 
GRO 4477 


YOUNG EXEC E ecquired between 
28-35 to take « ie ft rapidly capand 
ing clerical Organisation veaged mm the 
Preparation and tabulavon of y= em 

a Applicants 
perience in headling siafl 
able to deal with 
of work varying 


ceptional PP 
ment Written applications only, giv 
img age. qualifications caperience and 
ary © Attwood Statisucs Limited 
Chantrey House Eccleston Street 
" 

SPACE REPRESENTATIVE (cuher sex) 
with cneragy and previous apericnce 
fequired by small publishers obtain 
advertisements on Estate Agents Maps 
and Hum Handbooks Own ability 


determines carnings 
to 


Box 4252 Ad. Weekly 180 Fleet St BC4 


i st 


WORKS NEWSPAPER. An Assistant 
Editor and a Reporter required for 
the Works Newspaper of « large indus 
trial organisation in the North East 
The Assatam Editor ud te an 
nihusiastk and thu ® Aperienced 


~urneist, and it 


desirable that he 


should have a knowleds ~ layout and 
typography The Reporter should be 
caperienced " gence cows reporting 
and he will bé required w write lively 


and interesting accounts of sporting 
events Attractive salarics will be paid 
for both these appointments which are 
pensionable. Write. givine a full des 
eriptron of qualifications and cxperience 
to the Staff Manager Box No. K.10 
Kidds Advertsing Albert Road 
Middiesbr: 

LADY ASSISTANT. Shorthand, type- 
writing knowledge of proof-reading 
and some advertining sperience an 
adva 
Box 4247 Ad. Weekly 1® Fleet St BOS 

YOUNG LADY required wo check 
charges for printer's biocks ete Previ- 


“ES CEDCriefce an Advantage S day 
week Write stating «age 
ence and salary required. w 
Greenty'’s Lid. 9 Berkeley Street, W.! 


Apa 17, 1952 


5 VACANT 


A First-Class 
COPYWRITER 


(MALE) 


The man we want is about 
35, has had several years’ ex- 
perience in good agencies, 
and can show a variety of 
successful work on important 
advertising to housewives. 
He has a ready flow of fresh 
and effective ideas, and can 
express them vividly from the 


housewife’s point of view 
without recourse to cliches 
and overworked adjectives. 
The post offers attractive 


prospects to the right man. 
Write in confidence to 
Box 4148 
Advertiser's Weekly 166 Fleet St EC4 


Our saff have been informed of this 
advertisement) 


’Phone your Classifieds to CHA 8844 (Ex 23) 


REQUIRED by newly established feature 


agency, man or woman thoroughly cs- 
ienced in press syndkation work 
inst<iass ability, initiative and news 
mac cssentia Reply 
Box 4224 Ad. Weekly 180 Fleet St BC4 
AGENCY MEN. Additional qualified 
men with capericme im production 
media. space buying. layout. copy and 
contact required for interesting and 
responsible positions Apply to 
F. JOHN ROE LIMITED, 20 St. Ann 


Square, Manchester 2 Tel BLAck 
friars 9786 

EXCELLENT PROSPECTS [or youns 
man in Advertauing Departmen of larec 
manufacturing plamt in ondon 
Some Advertiung cxperience 
Applicant must have capacity for hard 

imitiative and a desire to succeed 

Write in first imstane. giving age. 

prief details of background and experi- 

ence and salary required to 

Box 4248 Ad. Weekly 180 Fleet St BC4 


CREATIVE 
MES 


Richard Potts & Partners Ltd. 
req. 2 experienced creative men. 


(A) A man of ideas who 
is both imaginative and 
practical. 


(B) A man of presentation, 
with a flair for visuals 
and finished layouts. 


if man A has a little of the ability of 
man B and vice versa it would be an 
advantage 


Apply by letter only giving the ama! 
information including age and salary 
required to the Personne! Manager 
Richard Pots & 
Burgoyne House, § 
Cannon Street, London E.C.4. 


COPYWRITER VISUALISER with 
creative ideas. London, W.C.2. Adver- 
using Agency has opening for experi 
eneed young man who can write good 

and prepare rough visuals for 

finish in studio Write stating = 
experience, salary and when free for 


pm with 
Rox 42%} Ad. Weekly 180 Fleer St BC4 
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Aram 17, 1952 


PPOINTMENTS VACAN: 


— AL, WRITER with cxpericnce 
reative abiay which 
aap technical sales 
tects. Civil Engineers, 


cipeticnce and salary wo 
Expandite Lid, 


Ww 10 


AN INTELLIGENT GENTLEMAN, of 
met apPeerame ahyg Personally wo 


i Oret of all & top-rate Creative Techai- 
cal Photographer in the Advertising and 
Commercial world. & required by Gee 


& Watson Studios Sach 4 Ge must 

Reve bed a2 good ecducatwa-—proved 

photographie abiny—dusiness acumen 

somet that will make 

be respo sibility the Studio Dirce- 
tor & congratulatory onc. Apply Hiller, 
Gee & Wateon Li 

ASSISTANT ACCOUNT EXBSCUTIVE 
to asst Decctor m the handling of a 
number of technical accounts. The man 
we sock wi between 25 and 35 

J advertising experience 
a knowlcds ~ production and trade 
and vochnical media, and the ability to 
write sound copy Apply by lctier to 
the Managing Director, OBLRICHS 
ADVERTISING LID., 30 Scotland 
Sureet. Sheffici 5 

VACANCY OCCURS [to a MSudio 
Photographar who should be well 
known and have camting connections to 
manage @ spacious photographic studio 
which would be set up in beart of West 
End Full process deparumem already 
m= existence Remuncration would 
by basic salary and commusion. Only 
experienced operator capable of carning 
four figure salary need apply Write 
giving tu Paftixuiars to 
Box 4249 Ad. Weekly 180 Fleet St BC4 


JUNIOR 
PRODUCTION MAN 
required 


with two to three years’ 
agency experience, for pro- 
gressive position with well- 
known London Agency. 


Box 4269 
Advertiser's Weekly 160 Fieet 6t EC4 


UWING TO RETIREMENT, spicndid 
opportunity for progressive Advertising 
Man with personal connection to take 
over a sumbcr of accounts together 
with a Dircctorship in Advertising 
Agency Write fully in sifictest con- 
fidence to Box C 120, CGA Lid, 3 
Panton Swect, Haymarket, 5.W.1 

AN EXCEPTIONAL OPPORTUNITY & 
awaiting & young lady in a rapidiy ex- 


personal assistamt to the Director who 
controls Accounting and Space Buying 
in ume the compicte responsibility for 
these two diviions will ome hers. 
Sound practical capericnce, caccutive 
ability and a love of barg work are 


NIERS (provincial) 
<cs and Studio require 
representative Modern Plant specials 
ime in both long aad short runs of 
Catalogues, Brochures, Folders, et., 
and offering cxogiient service Appi: 
cants must have substanual ¢ 

London and surrounding areas. Write 
Stating terms required and details of 
experience, cic., to 

Box 4227 Ad. Weekly 180 Fleet St EC4 


ADVERTISING AND PP... ICITY 
Young lady, 20-24, with some caperi- 
ence of agency or publicity work is 
a interesting vacancy with air- 
chester, 5-day 


methodical, able to type and have @ 
good standard of cducation 
send full details to 


Box 4165 
Advertiser's Weekly 180 Fleet St EC4 


EXPERIENCED ACCOUNT EXECU. 
TIVE in Lekester required by leading 
London Ageny Excellent opportunity 
enerectic man with a good record 
Write in confidence to 
Box 4246 Ad. Weekly 180 Fleet S& BCS 


CLASSIFIED ADVERTISEMENTS 


APPOINI? 


EDITORIAL ASSISTANT for monthly 
Magazine covering silverware and fancy 
jewellery wades Opportunity for a 
juurnaim preferably with some kaow!- 
edse of light caginsesing Details of 
previous cupertec 
Box 4250 Ad Weekly 180 Flee & BC4 


Are you Selling Printed 
Showcards and Cut-Outs 
to National Advertisers? 

if this is you and you are produc- 

ing a turnover of over £20,000 

per annum we can offer you a 

position with oa in a 


rapidly 

First-class design and production 

will support your sales effort. 
Areas: Home Counties (ex- 

cluding London), Midlands and 

North, 


Box 4207 
Advertiser's Weekly 180 Fleet 6: EC4 


ASSISTANT ADVERTISEMENT MANA- 


journal, Must have hag several years 
soung space-<celling experieme. Excep- 
tional opening for keen, well-organised, 
po va geticr | of + and 
xperience, in strict confidence 
Box 4267 Ad Weekly 180 Fleet Se BCs 
LAYOUT MAN prepared to visualise 
when necessary and capable of pre- 
paring fest class pencil and colour lay 
outs, with previous Agency cxperience, 
ss required for London Agency. Posi- 
oo will carry good salary with holi- 
days this year Write in confidence 
Maung age, experience and salary cx- 


to 

Bos 4199 Ad. Weekly 180 Pleet St BCs 
PRODUCTION MAN with initiative 
reguwed. Experienced MAIL ORDER, 
Blocks and Copy Detail. Abie tw oon 
wol Accounts Write ating age 

experience and salary required 
Box 4243 Ad. Weekly 180 Pieet St BC4 
SHCRETARY TYPIST aged i622 re- 
Deparunen: 


quired for Adverusement A, 
preferably with knowledge of copy and 
biceks. Good « tunity for some- 


oo keen and intelligent. Present staff 


dvised 
Box 4228 Ad. Weekly 180 Flee: St BC4 
SUBSCRIPTION AGEN 
various territories for oid-cstablished 
monthly trade journal. Publication 
Ld = the industry. Liberal commission 


Bos “4229 Ad. Weekly 180 Fieet St BCs 

> x to comral out- 
crests in Middiesex 
giand L be in 
touch with Local Planning Authorities 
and commercial interes. Koowledge 
of the Procedure under the Town and 


Salary <1 000 p.4. plus commission and 
Avoty stating age and 


box “5 Ad. Weekly 180 Pleet St BC4 


NTS VACANT 


ASSISTANT required for Production 
Deparment in London Publishing 
House. preferably with some © capenence 
Pull particulam 
Box 4223 Ad Weekly 180 Fleet St BOs 

LAYOUT ARTIST with cxperience and 
magnelon bt create caceptionaily hagh 
Sandard of advertuing, required by 
London Advertuing Agency. Very good 
prospects for the right man tte 
Mating dctails and salary required to 
Bou 4240 Ad. Weekly 180 Flee: Sit BOS 

EXPERIENCED PRINTER, wanted os 
working Partner for estabished (London) 
Publishers and Praters. 41,000 capital 
fegua ed 

Box 4241 Ad Weekly 180 Pleet St BCs 


torship offered against invesemem of 
requacd 
__Box 4242 Ad. Weekly 180 Pleet St BCS 
COMPETENT ARTIST, cxperienced in 
os tequred by 
Box 4275 Ad. “Weekly 180 Pieet St BCS 


COLOUR PRINTER requre « SALES 
REPRESENTATIVE who can bring 
exmting cOnpection§=§ for heh cas 
letterpress Works capericnce an 
advantage but not cssental Leadoo 


area 
Box 4245 Ad. Weekly 180 Piee: St BCS 


Furnished Fiat & 


Good Prospects 
for Layout Man 


We urgently require a layout man 
who can produce original visuals 
and finished layouts d know!- 
edge of reproduction and typo- 
graphy essential. Apply in writing 
with specimens and full particulars, 
including salary required. 
ADVERTISING LTD. 
Registered Practitioners in Advertising 


30 SCOTLAND ST., SHEFFIELD 


ry vy Vacancy occurs in Lon- 
don Agency for First Class Production 

Man. He should have « . ned kaowil- 
cdge of blocks typefaces aod 
previous agency experience Good salary 
_ full holidays Write fully, giving 


GENERAL ARTIST required 
cupertense ewmential ring ounens 
3758 for appoinument 

SUNIOR ARTIST (maic) required, prefer- 

ably with some = experience 

eg A age om i2 
“0, Studio 


peaduutonn 6s Yan Acre, W.C.2. 


ability. 


ment and salary. 


EXPERIENCED 
VISUALISER 


required for Malaya by 
MASTER’S LIMITED, 16-c Cecil Street, Singapore 


This old-established European Advertising Agency seeks 
the service of an experienced visualiser with sound creative 


Personal interviews will be con ‘ucted in London by a 
director of the Company who w' supply terms of appoint- 


Applications should be addressed to “‘Visualiser,"’ clo 
Export Advertising Service, 
2731287, Regent Street, W.1, accompanied by full details of 
personal history, past and present employers, etc. 


Ltd., Roxburghe House, 


"Phone your Classifieds to CHA 8844 (Ex 23) 


ADVERTISER'S WEEKLY 


APPOINTMENTS VA 


TECHNICAL JOURNALIST for writine- 


ap press handowts and cditorial notices 
on screntiikc imuument sag loboratory 
apperstas Also competion of leaflets 
acd imetruction bookicts Exapericnce of 
layout an advantage Griffie A Tatoct. 
Led. Kemble Street, Kingsway, W.C2 


INTELLIGENT YOUNG LADY a per 


sonal assts.ant to Stadio Deector, Typing 
aad cliementary Doak-ecping cxsential 
Some knowledge of studio routine and 
aftwork techniques a0 advantage. Full 
thulars to 
a 4274 Ad. Weekly 180 Flee St C4 


LEADING LONDON AGENCY requires 
eapertenced production cierk. Eacelient 
prospects for cnthusiastxc and indus 


Agency Woman preferred Typ.ns 
needed. Some caperience am advantage. 
Sday week. Write staling age, experi 
ence and salary required to 

Box 427) Ad. Weekly 180 Piece St BC4 


1} 


POINTMFNTS W°* 


YOUNG MAN, agency tained. public 
school educated, car ownel, seeks pro 
gressive permanent fesponsibie post in 
agency Experienced in eduction 
and gecncra! adminstratiwn now ledac 
of Docks and imting. Replics to 
Boa 4232 Ad eekly 180 Preet St Be 


YOUNG VIGOROLS MASTER 
PRINTER, 41, fine record of achieve 
ment in colowt production by litho 
letterpress and asilicd processes, sciling 
sales control and promotion. buying 
ooeting, c&tensive practical capericnce 
im commercia) advertising, packaging 
display publishing publicity seeks 
appowunent where determined results 


ired. 
Box 4255 Ad. Weekly 180 Pieet St BCs 


SEEKS CHANGE 


First class organiser, widesi pos- 
sible experience all aspects com- 
mercial and agency work; 
production and printing litera- 
ture, technical handbooks, dis 
plays, films, etc. Complete 
design and control Home and 
Overseas campaigns. Very com- 
prehensive enginecring know!l- 
edge. Accusiomed compicte 
responsibility directorial level. 
Wree Box 4272 
Advertiver's Weekly 168 Fieet 6: EO4 


KEEN LETTERING ARTIST (9). 5 
years Art School. Over 2 years’ tip 
wp agency cxperience seeks similar 


Bon 4118 Ad. Weekly 180 Picet ® BC4 
ADVERTISING MAN, cx-journsiet, 50, 

secks chance a8 copywriter 

Box 4254 Ad. Weekly 180 Pleet St BC 4 


cess ACOOUNTS CLERK secks 
hange of position Book-keeping Ww 
Te ro A ene in costing for 


‘aving. 
Box a2 4257 Ad wr ootty 180 Fleet St BC4 
YOUNG MAN, 32, g00d connections ad- 
verusing agencies, knowledge commer- 
cal aft prinung, desires post a 
cepsmeneative 


a MONTHLY BOOK and Catmloguces: 
toguired by Londons Letterpress 
Printers Good commission paid for 

ey Replics weated in 


Apply 
Box ase Ad cekly 180 Picet St BCs 


VERSATHE YOUNG MAN (2). a 
present Ad. Manager's Deputy. Letter. 
ing, layout, silk screen, display. peckag- 
ing, agency studio caperionce Good 

ospects essential 
x 4160 Ad. Weekly 180 Picet St BC4 

SCOTTISH POSTERS carefully inapected 
by salceman vikiting main cities regu 
latty, Part-time baperienced 
Box 4255 Ad. Weekly 180 Pleat & BC4 


ree UTIve, 4. 14 years capericnce 
media, sales promotion, rescarch. public 
telations, publicity wide knowledge 
overseas markets, desires change 
Box 4262 Ad. Weekly 180 Pieet St BCS 
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Advertiser's 
Weekly 


The day’s pleasure... 


Not the least famous or least loved 


part of The Times is the daily 
Crossword Puzzle on the back page. 


In the solving of its cryptic clues, 
eminent heads have been scratched, 
scholarly brows have been furrowed. 
It is the pleasantest relief, in the 

world as it is to-day, to take leave 
temporarily of disturbing news and 
“do” The Times Crossword. Here 

is a daily task which carries no 

pt other than the virtue of having 


accomplished it. 


THE TIMES 
DP te Price 4d. 


* 
THE TIMES LITERARY SUPPLEMENT 
© Bevery Friday Price 6d 


THE TIMES ED. CATIONAL SUPPLEMENT 
f very Friday Price 4d. 


THE TIMES WEEKLY REVIEW 

fvery Thursday Price 6d. 

THE TIMES,R VIEW OF INDUSTRY 
First Wednesiiay of Every Month Price 1s 
THE TIMES REVIEW OF 


THE BRITISH COLONIES 
Quarterly Price 6d. 


THE TIMES REVIEW OF 
THE PROGRESS OF SCIENCE 
Quarterly Price Gd. 


THurspay. Apa 17, 1952 


S. a copy 
52/6 a year 
Post free 
S5}- (overseas) 


STOP PRESS 


HAVOLINE : 
A ‘HANDSOME’ 
APPROPRIATION 


(Continued from page 83) 
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Published by ropriet NESS PUBLICATIONS. Ltd. at their office at 180 Feet Street, London, ECA 
London 


the Proprietors, BUSINE 
April 17, 1952. Printed in England by Scaples Printers Limiced at cheir Great Titchfield Sereet, 


(Phone: Chancery 8844.) 
establishment 


ADVERTISER'S WEEKLY CS " 
si 
oo 
@.Sro as A ‘ 
GPO AS A 
NEWSPAPER 
a  , ) 
x : 7 : r re —_—_—_—_—_—_—_— —_—_—_—_—_—_—— | 
: J | . 
; ‘ i a cea Ip ; 
Ss ag = . Tae oe 
ze eee ae SS 
—=— 4 selection of blocks of name plates, 
| = 2 . trade marks, illustrations and ready- : 
; bes) 8 a . to-run advertisements, for use in < 
here <<, * own local advertising and printed 
arm agra . “ matter, bd with 
on” r Last month Shell-Mex and B.P. 
4 : \ launched Shell X-100 with giant : 
ate ’ , J publicity campaign handied by ; 
ee ht  #£ 
a ae ; hall-page in EE last 
. . : i - R Havo- ‘ 
‘ - lime described as “very handsome 
of : : cum to match 
rat ‘ likely to spend.” 7 
E : Understood other companies will -: 
aa . campaigns for motor oil and lubri- *. 
Oe oh m Govt Tk fig, oven of 7 
a r ’ , ‘s over Fe 
cea TE nO La vertising for J. C. and J. Field i 
—“ a MA eo Ltd., handling Field’s shampoo and . 
Foe bak ee, | te rodaeta* : 
Fe a® es gee Display Producers and Screen ea 
. Printers Association have been ce 
i e* * offered new wopey for exhibition ii 
‘ aes a fs work by Phillip Weisberg & Son. 
re oN oF See Wi Following success of “House & é 
a Sea Hi | i NS . Garden” promotion campaign in a 
; bs € “hag Birmingham - W olverhampton- Wal- : 
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